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BIG JO SELLS FAST 


AMILIES eat more bread baked with 
Fk BIG JO because it tastes so whole- 

some and delicious. Consequently, the 
housewife uses more BIG JO and after the 
first trial keeps coming back for repeat orders. 
The outstanding reputation of BIG JO and 
its ever-uniform quality makes it easy for 
dealers to sell. It‘s a “natural” for fast turn- 
over and quick profits. 


BEST IN THE WORLD 


You can’t substitute for real quality. 
The best trade demands the Best, 
and you can’t go wrong on BIG JO 
because it’s “Best in the World.” 
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Interior vicw showing Triple Action Dry Feed Mixer Another view of Feed Mixer and sacking spouts 
and sacking spouts 


AGAIN— 
STRONG-SCOTT Equips a New, Modern Plant 


This new, modern, sanitary home of Producer Feeds at Hutchinson, Minnesota, now provides 
the increased manufacturing capacity required in the production of the poultry feed concentrate 
used by dealer feed plants as a base for feeds marketed under dealer’s brand. In line with all 
its other efficient features, it is equipped with Strong-Scott machinery. 


Everything Jor Every Mill, Elevator 
T. E. IBBERSON CO. and Feed 
Contractors U he tr ‘on -Scott Co. MINNEAPOLIS 
Minneapolis, Minn. Minneapolis ong Great its Co SOT) PRICES 


Wisconsin Representative: FRED H. CHASE, Box 124, Oshkosh, Wis. — Telephone 8187 
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COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 


MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Fairmont, Minn. Grand Forks, N. Dak. 
Marshall, Minn. Sioux Falls, S. Dak. 
Williston, N. Dak. Lincoln, Neb. 
Sac City, Iowa 

Terminal Offices 
Duluth Buffalo Kansas City 
Milwaukee Albany St. Louis 
Chicago New York Portland 
Green Bay Boston Spokane 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 


Los Angeles, Calif. 
Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gnan 
Wheat Middlinga 
Rye Middlingas 
Malt Spnouta 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Cummet —and Vacations ARE OVER 
8 Months of Heavier Feeding Just Ahead 


ARCADY WONDER can HELP 


YOU TO MORE VOLUME AND MORE PROFITS THIS 


FEEDING SEASON OF 1938-39. 


Write and See 


ARCADT FARMS MILLING CO. 


CHICAGO, ILL. 
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VITAMIN FEEDING 


EVERY FEED MIXER SHOULD HAVE 


JUST OFF THE PRESS is this 24-page, fully-illustrated book on 
the value of vitamin A and D feeding. Feed manufacturers, 
mineral manufacturers and mixers of feed will find it complete, 
informative and well worth having on hand. Your request 
brings you a copy without charge. 


This book tells the story of Squibb’s scrupulous care in finding 
the source of supply...in preliminary processing. It tells of 
Squibb’s master-blending of the vitamin-bearing oils into 
EXADOL*— how Exadol is tested chemically for purity and 
biologically on rats and chicks for vitamin potency. It tells how 
and why vitamins A and D are essential to poultry mashes... 
how Exadol helps give better results every step of the way— 
breeding, hatching, growth, body building, egg production. 


ORS OF 


Sales Agents id-Western Sales Agents 
THE O. K. COMPANY : 
& inc. THOMPSON-HAYWARD CO 


165 John Street, New York 29th and Southwest Blvd. 


E.R. SQUIBB & SONS 
Francisco, Cal. 


When you buy Exadol—Squibb High Potency Vitamin A and D 
Oil—you get a new guarantee of vitamin potency. Squibb guar- 
antees Exadol to contain 3,000 (or more) vitamin A, U.S.P. XI 
units per gram, and 400 (or more) vitamin D, A.O.A.C. chick 
units per gram. You have the support of Squibb national ad- 
vertising. And you have the privilege of using the Squibb 
Water-Marked Safety Formula Tag, 
identifying your feeds with Squibb, and 
Squibb’s advertising. 


Cash in on Squibb’s guarantee—Squibb 
national advertising—Squibb’s Formula 
Tag. Write today for your FREE copy 
of Squibb’s new vitamin book. 


*A registered trademark of E. R. Squibb & Sons 


SQUIBB — a name you can trust 


E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send the Feed Mixers’ Portfolio,“Facts You Should 
Know About Vitamins A and D.” I understand this places 
us under no obligation. ( F.B.-9 


Name. 


Address 


State 


City 
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DAVID K, STEENBERGH, Managing Editor 
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Public Willing to Pay for Service 
Performed by Small Store 


e U. S. Census Reveals Interesting Facts 


“MALL stores are believed by some to 
= be on the road to extinction but their 
number today, as always, is very 
large and their disappearance seems ex- 
tremely remote. The small store exists 
because it provides services for which 
society is willing to pay. 

These are the conclusions drawn as the 
result of a census of small scale retailing 
conducted by the United States depart- 
ment of commerce. Although exclusive 
retail feed stores are not specifically cov- 
ered they are included under country 
general and farmers’ supply stores. The 
census reveals many interesting facts. 

Proprietor’s Salary Small 

It was found, for instance, that the 
average potential amount available in 
1933 (a depression year) for proprietor’s 
withdrawal including wages and _ profits 
was as little as $44.00 a week, even on the 
most liberal estimate, for all retail stores. 
For the small stores, the average poten- 
tial for withdrawal amounted to $9.00 a 
week, while for the large stores it was 
more than $107.00. There was also a 
difference according to location. Urban 
small-store proprietors had a_ potential 
withdrawal that could not have amounted 
to more than $6.62 a week, while rural 
proprietors could not have had a poten- 
tial withdrawal exceeding $13.10 a week. 
This more favorable rural figure is the 
result of a lower rural operating expense 
probably due to lower rent and wages 
and fewer employees per store. 

The average volume of sales for all 
retail stores in 1933 was found to be 
$16,406. Rural stores, however, had an 
average sales volume of only $8,799 while 
urban establishments averaged $20,188. 
The per-capita sales for rural stores was 
only $82.84 as compared to $204.00 for 
city stores. 

Average Sales Volume 

The picture for small retail stores— 
that is, those with annual sales of less 
than $10,000—is astonishing. These small 
stores had an average sales volume of only 
$3,530 in 1933. Those in rural areas had 
average sales of only $3,272 and those in 
urban locations, $3,692. 

More than 86 per cent of the country 
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general and farmers’ supply stores were 
discovered in: places of less than 2,500 
population. But even in this group, as 
in all others, the urban establishment 
averaged much larger than the rural in 
sales volume. Country general stores had, 
in 1933, an average sales volume of $12,- 
624 while the average volume for urban 
stores in the same line of business was 
$26,253. 

“Small stores,” the census report stated, 
“are a convenience to many customers. 
They typically remain open after the 
larger stores have closed for the day and 
since they are twice as numerous as the 
larger stores they lie nearer to the average 
consumer. Larger stores on the other 
hand emphasize other advantages, partic- 
ularly wide selection of merchandise. 
Price is not necessarily related to store 
size, but appears to be a product of policy 
and available capital. 

Cost Less to Operate 

“Low costs are often a manifestation 
of the extent to which services have been 
discarded. Cash-and-carry stores usually 
have lower operating costs than those 
that offer credit and delivery to their 
customers. At the present time, some 
stores must perform the full retail func- 
tion, and the small town operator often 
provides all of them. 

“Among the kinds of business studied, 
operating expense ranged from the high 
average of 42 per cent for jewelry stores 
to the low average of 13 per cent for 
country general and farmers’ supply 
stores. 

“Tt is held by some authorities,” the 
report adds, “that small stores are un- 
economic units on the basis that they 
steadily lose money for proprietors and 
wholesalers. It should be remembered, 
however, that accounting systems by 
which such conclusions are reached in- 
clude elements that, while necessary to 
accounting procedure, are often dispensed 
with entirely in a small store. 

“For instance, one store studied as a 
part of the Louisville grocery survey was 
found to lose heavily. That store would 
seemingly be able to endure for only a 
short period but it had been in business 


for 25 years under the same management. 

“Accountants set up depreciation ex- 
pense, interest on investment and other 
figures that are not actually out-of-pocket 
expenditures. Some merchants never be- 
come aware that there are such expense 
elements. The Louisville merchant men- 
tioned above had what he described as 
‘the world’s best accounting system’—a 
roll of paper money in his pocket. If it 
shrank he was losing money; if it grew 
his business was profitable. That was all 
he thought he needed to know about his 
business that could be obtained by ob- 
servation. 

Accounting Systems Needed 

“This is an extreme example but it il- 
lustrates the general lack of knowledge 
of the profit and loss characteristics of 
small retail stores. Able as the proprietors 
are to ‘pull in their belts’ insofar as ex- 
pense in concerned, there is little but 
arbitrary judgment upon which to base 
a statement of the actual unprofitability 
of small stores to their owners. 

“Although the figures spotlight the fact 
that more than 64 per cent of our retail 
stores accounted for only about 14 per 
cent of our retail sales in 1933, small re- 
tail business still looms as vitally impor- 
tant. The disappearance of small stores 
would result in a severe shortage of re- 
tail facilities for many consumers. But 
perhaps more important than such incon- 
venience to the public would be the de- 
privation of employment for the nearly 
one and a half million people—clerks and 
proprietors—who were afforded occupa- 
tion by small retail stores during 1933.” 


@ DES MOINES ELEVATOR & Grain 
Co., Des Moines, Ia., sustained a loss 
estimated at $50,000 on August 3 when 
its plant was destroyed by fire. 

@ EDWARD LaBUDDE, LaBudde Feed 
& Grain Co., Milwaukee, and R. C. Smith, 
Minnesota Linseed Meal Co., Minneapolis, 
are back at their respective jobs after a 
200-mile canoe trip into Canada. They 
made 48 portages and saw no white men 
or Indians during their sojourn through 
the wilderness. 
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ACTS FEE 
that SELL 


will 
Every manufacturer ... dealer 

. and salesman tell poultrymen of %& 
the wonderful vitamins, minerals, 
completeness and balance in their brand WM 
of egg mash. 


No wonder you find it hard to sell new 
customers. 


Isn’t it time to step out and offer poul- 
trymen something better and unlike any 
other feed. 


Only then, can you expect poultrymen More egg money comes rolling in. 
to give you more attention and more , No matter how good a feed, the 
Leenlemeant hens must eat it all to make the most 


eggs. No poultryman wants to throw 
Pratts “Crop-Solid” laying Pellets is the away the best part of his feed. 


feed you need. It has many unusual sales Many such startling facts about feed 
points. Here’s just one:— are Pratt 
nage. coupon today and find out 
Hens fed egg mash leave much of the milk, “Sct to give aor nes Sead etles 0 
meat-meal, alfalfa, and other high-priced, pro- tonic, too! ! 
tein-rich ingredients, in the hopper uneaten. 


This left over feed analyzes 2 to 4% higher i 

in protein than the i Dept. FB9 

Please send me full details on Pratts 
Result ?? FEWER EGGS!! 
That’s why layers need “Crop-Solid” Pellets. Name 

Each pellet contains everything needed for | 

heavy production. Each bird must eat a whole 4 Address 

pellet. The high-priced—the rich, egg-making 

parts of feed—are given in a form that’s eaten | 

greedily! I State 


LAYING PELLETS 


PATENT FO 


Happy Birthday | 


Six candles are aglow on The Feed Bag 
birthday party cake for September. Well- 
wishings for many more years of health 
and happiness are in order for H. R. Wil- 
bur, Wilbur Feed Co., Jamestown, N. Y.; 
Sheldon L. Pries, vice president, Maney 
Bros. Mill & Elevator Co., Minneapolis; 
J. F. Schroeder, North East Feed Mill 
Co., Minneapolis; L. R. Peel, president, 
Rice Laboratories, Inc., Dassel, Minn.; 
Morris F. Kantar, Kantar Feed Co., Min- 
neapolis, and Leonard J. Keefe, Grain & 
Stock Exchange, Milwaukee. 

Mr. Wilbur was born September 6, 
1873, and has been engaged in the feed 
business for 40 years. His chief hobbies 
are gardening, hunting and fishing. 

The light of day was first observed by 
Mr. Pries on September 7, 1903. He is 
married and has one girl and a boy. He 
started in the feed business as a stenog- 
rapher and is now vice president and sec- 
retary of his firm. He likes to play bridge 
and hunt and says he has no other bad 
habits since serving in the “dog house” 
for posing with a blonde. Mr. Pries prom- 
ised to send evidence of this but failed 
to enclose the proof with his application 
to the Happy Birthday Club. 

Mr. Schroeder made his debut to the 
world, September 29, 1897, and has had 
the feed business in his blood for 20 years. 
He finds time to forget his many duties as 
head of the Northeast Feed Mill Co. to 
enjoy bowling, golfing and fishing. 

Mr. Peel will celebrate his birthday 
September 25. He was born in 1897 and 
has been engaged in the feed business for 
three and a half years. He likes hunting 
and fishing. 

Mr. Kantar who was born September 
11, 1899, puts his whole heart and soul in 
his business. “My chief hobby,” he 
frankly states, “is hard work.” 

Mr. Keefe can join Mr. Kantar in cele- 
brating for he, too, was born September 
11, 1882, and has been engaged in the 
grain commission business for the past 34 
years. He operates under his own name 
at Milwaukee and says his chief hobby is 
handling consignments. 


Ohio Association to Meet 
On September 20 


Plans are completed for the annual fall 
meeting of the Ohio Grain, Mill & Feed 
Dealers association which will be held at 
Sidney Golf and Country club, Sidney, 
Ohio, September 20. 

Lyman Peck, director of nutrition, Mc- 
Millen Feed Mills, Ft. Wayne, Ind., will 
tell dealers how to keep ahead of their 
customers at the morning session which 
will be devoted to business. Open discus- 
sions will be held on government farm 
loans and other new deal activities. Mrs. 
E. H. Miller, statistician, Shields & Co., 
Chicago, will analyze crop conditions. 
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‘armers Mercantile Co. New Plant 


Lost Customers Back 
e Is Model of Compactness and Efficiency 


_VEED sales falling off 50 per cent; 
“customers going to two competing 
mills which offered grinding and 
Jxing service. That was the problem 
ing the Farmers Mercantile Co., Allen- 
wn, Wis. 

The directors of the company, three of 
‘nem practical farmers, were called to- 
-cther for a special meeting. Before the 
conference was many minutes old it was 
apparent that all were generally agreed 
on a solution to the problem. 

The company must install grinding and 
mixing equipment or gradually lose all of 
its trade. The farmer-directors themselves 
were most emphatic in expressing this 
need. 

So it was decided that new machinery 
should be purchased. But that did not 
offer a complete solution. There was not 
enough room in the old plant to accom- 
modate the equipment. 

“Build a new addition,” suggested the 
farmer-directors. ‘While we are at it we 
may as well do a good job.” 

Today, towering 45 feet into the air 
and adjoining the old structure, stands one 
of the most modern and best arranged 
feed mills in the country. It is a model 
of compactness, economy of operation and 
neatness. 

The new building has a basement and 
two additional stories. It is only 18 feet 
wide and 20 feet long but the machinery 
is so arranged that ample room is pro- 
vided and the control of all units is 
practically at the operator’s finger tips. 
The whole idea behind the arrangement 
was to save steps and speed up service. 

All machinery was furnished and en- 
gineering assistance given by the Strong- 
Scott Mfg. Co., Minneapolis Minn. In the 


Grinder and magnetic separator attachment 
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Farmers Mercantile Co. plant with new addition shown at left. 


planning of the building and plant, how- 
ever, many’ of the ideas of Harold P. Hess, 
general manager of the Farmers Mercan- 
tile Co., and C. L. Endlich, in charge of 
the elevator, were incorporated. 

There are three main units—a 24-inch 
attrition mill, a one-ton triple action hor- 
izontal mixer and a Strong-Scott No. 136 
molasses mixer. All of these are located 
on the main floor within a few brisk 
steps of each other. One man can keep 
all three units operating at the same time 
with the aid of one helper to sack and 
load the finished feeds on the farmers’ 
trucks. Here is a typical operation: 

Farmer Brown brings in a load of oats 
to be ground. It is not necessary for him 
and the mill hand to drag the full sacks 
into the building. The chute which feeds 
into bins in the upper story is located in 
the unloading platform. The grain is 
dumped directly into this chute with a 
maximum of speed and a minimum of 
time. As it drops it is carried by elevator 
into the bin. Suppose, however, that Farm- 
er Brown has just unloaded his truck and 
another is waiting behind him. That 
doesn’t matter, for the mill hand can pull 
a control and No. 2 farmer’s grain will 
be dropping into an extra bin while Farm- 
er Brown’s oats is roaring through the 
powerful attrition mill. There is no need 
for customers to wait with their load out- 
side while another batch is being run off. 
Both bins feed directly into the attrition 


-mill from above. 


Perhaps Farmer Brown wants _ ingre- 
dients added to his ground oats to form 
a balanced ration. This is simple. The 


proper proportions of ingredients are. 


brought into the new addition from the 


warehouse adjoining and dumped into a 
chute in the center of the floor. They are 
elevated upward and into the mixer sus- 
pended from the ceiling. The ground oats 
pours into the mixer directly after coming 
from the grinder and in a short time the 
farmers grain is flowing out of the sacking 
spout combined with other ingredients to 
make a well-balanced ration. 

Suppose again, that Farmer Brown also 
wants molasses added. This is also sim- 
ple. A control is pulled and the feed in- 
stead of rolling down from the mixed into 
the sacking spout below is diverted di- 


(Continued on Page Twenty -two) 


Horizontal mixer suspended from ceiling 
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WONDERS NEVER CEASE 

Teacher: “Isn’t it wonderful what some 
insects can do? A grasshopper can jump 
200 times its own length.” 

Dealer’s Son: “That’s nothing. I once 
saw a wasp raise my father, who weighs 
200 pounds, three feet off the ground.” 

* * * 
ALWAYS A WAY OUT 

Cousin: ‘You promised me a job.” 

Senator: “But there are no jobs open.” 

Cousin: “Well, you said you’d give me 
one.” 

Senator: “Tell you what Tll do. I'll 
appoint a commission to investigate why 
there are no jobs and you can work on 
that.” 

* 

Love nests are usually full of bad 

eggs. 


KRACKED 


KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


There are two big problems before 
the people of every city today—where 
to park and where to jump. 


REALLY HONEST 
Judge: “What is the defendant’s repu- 
tation for veracity?” 
Witness: “Excellent, your honor. I’ve 
known him to admit that he’d been fish- 
ing all day and hadn’t got a single bite.” 


ANNOUNCING! 


TO WIN 


NEW PROFITS FOR FUL-0-PEP DEALERS! 


SENSATIONAL PROFIT DISCOVERY FOR 


FEEDERS —Cmcenloallid Gpning Kange 


COLOR PAGE ANNOUNCEMENTS 
IN LEADING POULTRY PAPERS 


Here’s a campaign to help increase tonnage 
and feed profits for Ful-O-Pep dealers. First, 
the sensational profit discovery CONCENTRATED 
SPRING RANGE now added to Ful-O-Pep Egg 
Breeder Mash. It helps bring hens spring-time 
health and egg-production the whole year round. 


f Color page announcements on this great 
Ful-O-Pep discovery run month after month 
in leading poultry papers. Cash in on this great 


Ful-O-Pep campaign. 


SELL FUL-O-PEP AND MAKE MONEY. WRITE 
THE QUAKER OATS COMPANY, CHICAGO, ILLINOIS 
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REAL CONSIDERATE 
Doctor: “Are you doing anything for 
that cold of yours?” 
Patient: “Yes, I sneeze whenever it 
wants me ta” 
* * 


TOOK THE HINT 

Salesman: “Why aren’t you singing in 
the choir anymore?” 

Dealer: “I wasn’t there Sunday and 
somebody asked the preacher if he’d had 
the organ fixed.” 

* * * 
WORLD’S WORST JOKE 

Teacher: “Can anyone tell what causes 
trees to become petrified?” 

Bright Student: “The wind makes them 
rock.” 

* * 
TESTS AND TESTS 

Helen: “I made a screen test this after- 
noon.” 

Grace: “For the movies?” 

Helen: “No, for mosquitoes.” 

READ, FATHER, READ 

Mother: “What do you want with that 
book on swimming?” 

Jimmy: “Father needs it. He just fell 
in the river.” 

* x 
GIVE HIM TIME 

Dealer’s Son: “Mother, I learned to 
write at school today.” 

Mother: “What did you write?” 

Sonny: “I don’t know. I haven’t learned 
to read yet.” 

ok * 


LIARS FISHIN’ 
Some liars land big muskies 
But never get a strike, 
While others hook a minnow 
And claim they’ve caught a pike. 


But saddest of the liars 
Are guys not up to par 
Who always fish for suckers 
To tell how good they are. 
* * 
THE AWFUL TRUTH 

Jack: “The more I look at you, dear, 
the more beautiful you seem.” 

Janet: “Oh, thank you, dear.” 

Jack: “I ought to look at you oftener.” 

*x* * * 
THEY CAN TAKE IT 

Doctor: “‘Mrs. Jackson, I should think 
it would be more healthful if you had 
the pig pen a little farther from the 
house.” 

Mrs. Jackson: “That’s all nonsense! 
Our pigs have never had a sick day in 
their lives.” 

* * * 
EPITAPH 
They’re picking up the pieces 

With a dust pan and a rake— 
Because he grabbed a silken knee 

When he should have grabbed a brake. 
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ditorial Comment 


PENNY WISE—AND (“A railroad which is not given enough traffic 


POUND FOOLISH to live must be abandoned, no matter how 
essential its continued operation may be for 
industries on its line or in the territory it serves.” 


This statement was made recently by Balthasar Meyer, senior member 
of the Interstate Commerce Commission, and may be taken as representing 
the commission’s attitude toward the railroads and the many petitions for 
abandonment of unprofitable railroad mileage now pending. 


If this is true, it behooves every feed man to immediately determine just 
how essential is the railroad on which he is located to the continued and suc- 
cessful operation of his business. Should you decide, as we believe you will, that 
your railroad is essential to you, it’s up to you to give your business to that 
railroad—not to the trucks—and to do your part to see that other business 
men of your community also recognize the value of their railroad to them. 


Every time you save freight on a truck load of feed or grain, you may be 
“penny wise and pound foolish” for the loss of such traffic may result in the 
abandonment of your railroad, the depreciation of your investment in plant 
and equipment, and the eventual loss of your business. 


Once a railroad has been abandoned, it is usually too late to do anything to 
protect your interests. The magazine Fortune recently described how two feed 
dealers joined other business men on the line and kept the Unadilla Valley 
railroad, in New York, rolling, and at a profit, after it had been abandoned and 
sold for junk but we know of many more instances where the grain elevators 
and feed plants shut down with large losses to their owners almost simul- 
taneously with the cessation of railroad service. 


What we propose is now, before it is too late, that the feed trade unite with 
other industries in a widespread campaign to “Ship by Rail.” The M. & St. L. 
in the Northwest and the Rutland in New England have been saved by such 
community campaigns. 


We urge you to “Ship by Rail’”—not to save the railroads, but to protect 
and possibly save your own business. 


THE FEED BAG — September, 1938 


elle 


| 
| : 

q 
4 

: 


@ CANISTEO FEED & SUPPLY CO., 
Canisteo, N. Y., has been organized and 
will be operated by Charles Cobb, H. G. 
Austin and R. A. Bates. 


® OAKWOOD GRAIN CO., Oakwood, 
Ohio, has been purchased by A. W. Roeh- 
rig, Defiance, Ohio, grain and feed dealer, 
from Lowell Carnahan. 


@ PEOPLES SUPPLY CO., Charlestown. 
W. Va., has purchased the Jefferson Ml 
of that city and will remodel it for feed 
manufacturing 


@ JOHN EDW ARD LEE, president. 
Blain-MacKay-Lee flour mill, Erie, Pa.. 
died recently following a three-day illness. 


Scenic Ruins of Maine Mill 


Date Back to 


EAR Dresden, Me., the Kennebec 
river receives the waters of Eastern 
river, a smaller tributary. Near the mouth 
of the latter stand the picturesque ruins 
of an old stone building. It looks like 
the ruins of a castle in Spain but once 
it was one of Central Maine’s most fam- 
ous grist mills. 
This mill was built by George Houd- 
lette, of Dresden, in 1821. For the “mill 
privilege” granted Houdlette it was nec- 


He was 78 years old. 


ROTA-CAPS 


.. Caused Nea Iu Effects Zo 
Birds Gr Egg Production 


Take a good look at the drawing above. 
; It shows the revolutionary Rota Cap 
* method of worm removal from chickens 
and turkeys. As the Rotamine* in Rota 
Caps is released in the birds’ intestines, it 
} not only removes large round worms 
* (ascaridia) and capillaria worms, but also 
.. the heads, as well as segments, of these 

tapeworms: R. tetragona and R. echino- 
THE OLD WAY—This drawing repre- bothrida in chickens, M. lucida in turkeys. 


sents the ‘“‘old method’? of tapeworm removal . : “ ” 
(called desegmentation), which merely removes Compare this with the ‘old method 
the segments, and leaves the heads of the shown at the left, and you'll know why 
tapeworms in the birds to grow new bodies Rota Caps offer more nearly complete 


and cause move Gemage. worm removal than ever before possible. 


What’s more, Rota Caps cause no sick- 
ening of birds—no set-back to growth— 
no loss in egg production. That’s because 
they neither require nor produce a severe 
physic, and have no lingering drug action. 
Their action is normally complete within 
three hours after treatment. 


No wonder Rota Caps are a country- 
wide favorite! Take advantage of their 

popularity! Cash in! Stock and sell Rota 
Caps—the NEW, SAFE way of worming 
flocks. Write TODAY for details of spe- 
cial deals offering EXTRA rm. 


ROTAMINE—A new 


Ds “Sal 


3 KRESS 
Con 


nity 


essary to build three dams, one of which 


1821 


upon the Nequasset stream, built near the 
site of an old beaver dam, was 300 feet 
long and wide enough for a cart track 
and it was so used by people living in 
the vicinity. The cost of the stone mill 
and the three dams was about $6,000 
which was a considerable sum in those 
days of low wages. 

The owner and his brother, George, 


The Old Dresden Mill 


conducted a grain mill in the stone build- 
ing. About 1845, Mr. Patterson and Mr. 
Rittall hired the mill and privileges of 
L. W. Lithgow, of Augusta, into whose 
possession it had fallen years before 
through the foreclosure of a mortgage. 
The mill burned in 1849. In November 
of that year Patterson and Rittall pur- 
chased the privilege and the remains of 
the old mill. 

After repairing it the new owners in- 
stalled a bolt and ground wheat and made 
flour for farmers who a short time before 
this had begun to raise large quantities of 
winter wheat. They had been influenced 
to do this by the Rev. Willian A. Drew 
who then had charge of a publication 
called the Gospel Banner. Drew procured 
seed wheat and supplied many farmers 
with it. Through the columns of the Gos- 
pel Banner he persistently advocated the 
raising of wheat by all the farmers within 
carrying distance of the old grist mill. 
The seed so supplied came to be known 
far and near as “Banner Wheat.” 

The mill ground large quantities of both 
corn and wheat. Present ownership of the 
property is in the Rittall family. The mill 
operated up to about 35 years ago when 
it was again swept by fire. That ended its 
career of usefulness as a grist mill. It is 
still quite a “show place” however, for 
this section. 


> 


@ ARTHUR HILL & CO., Amsterdam, 
N. Y., dealers in flour, feed, hay, straw, 
grain and salt have moved from their 
old location into a building of their own. 
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ys Extra Money 


or Hatching Eggs 


Vo Customers 


& ™ONTRACTING with customers for 
é A hatching eggs at a guaranteed price 
~ from 9 to 13 cents a dozen more 
than the local market price is the out- 
standing feature in the feed-selling pro- 
gram of Stephens Feed & Produce, 
Havana, Ill. Contracts are made only 
with those customers who buy baby 
chicks from the firm and who feed them 
according to the schedule laid down. 

Although the Stephens concern handles 
a complete nationally-known line of feeds, 
its business is built around the poultry 
trade, so that 75 per cent of feeds sold 
are poultry feeds, with about 20 per cent 
of hog feeds, and about 5 per cent of 
dairy feeds. Only one brand is carried 
and this is pushed to the limit. 

Age of Specialization 

“This is an age of specialization,” says 
Ghlee Stephens, proprietor. “For any 
business to succeed some part of it, at 
least, must be specialized—there must be 
something about it that distinguishes it 
from other similar businesses. So, before 
I started in business in 1934 during the 
general stagnation, I determined to spe- 
cialize in poultry feeds. To do this 
successfully, I first attended a poultry 
school and learned everything possible 
about the care, feeding, diseases, and cull- 
ing of poultry. This knowledge has been 
the mainstay of my success. 

“Then I tied up with a first-class hatch- 
ery. I handle their baby chicks, about 
100,000 of them in a season. My arrange- 
ment with them provides that they buy 
the hatchery eggs from the flocks I sell 
at an advance of 9 to 13 cents a dozen 
above local market prices, provided the 
flocks have been raised according to a 
strict schedule of care, feeding, mating, 
and culling. This large increase over mar- 
ket prices makes it possible for flock 
owners to! follow this schedule at a decided 
profit to themselves. It also enables us 
to sell them all their feeds. Of course, 
some customers who buy chicks do not 
contract with us, but fully 75 per cent of 
them to whom we sell the chicks buy all 
their feeds from us. We are thus assured 
of a constant trade from a permanent 
clientele. 

Charges for Poultry Service 

“We also do a considerable amount of 
blood testing, culling, and vaccinating of 
flocks. For this we make a reasonable 
charge. We do not want to make any 
profit on this service, but we feel that 
flock owners should pay what it is worth. 
If we should give this service free, cus- 
tomers would feel that it is not worth 
much. We don’t want to cheapen this 
service in the eyes of customers. Fre- 
quently, however, customers bring in their 
sick fowls and want to know what is the 
matter with them. Immediately we hold a 
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one-man clinic and give them the benefit 
of our knowledge or opinion without 
charge. It is only when we have to go 
out on the farms and do a considerable 
amount of work that we charge for it. 

“While we do not require our flock 
owners to sell us their surplus stock and 
their market eggs, most of them do. We 
also buy a considerable amount of poul- 
try and eggs from others so that we do 
a sizeable business in these lines, the 
nucleus of which are the same flock own- 
ers to whom we sell baby chicks. 

“To make our place a one-stop station 
for poultry growers, we also handle a 
complete line of poultry supplies, reme- 
dies, and equipment. Every one of these 
side lines is a component part of our 
specialized poultry business, whose main 
object is the selling of feeds. 

“Then, the buying of cream adds to our 
sale of feeds. We buy for a creamery at 
LaGrange, Ill., on the average of 40 cans 
a week. This is a good side line because 
it brings farmers in frequently, each of 
whom is a potential customer for dairy 
feeds. Some of these also get interested 
in our baby chicks and eventually become 
constant customers.” 

Mails Out Literature 

Several methods of promotion are used 
by Mr. Stephens. The manufacturers of 
the feed line he carries put out a series 
of attractive booklets. These contain in- 
structions and hints on the care and feed- 
ing of various kinds of stock. Mr. 
Stephens sees that these are mailed out 
to customers and to others whose names 
are obtained from customers. With the 
type of mailing list used, his coverage is 
100 per cent, with no deadheads coming 
back. A mailing is made each alternate 
month. 

He also used newspaper space from 
time to time throughout the year, using 
seasonable ads featuring items of interest 
for the particular season. Among the 
items featured are his hatchery contracts. 

While he is busy most of the time 
around the store, he takes an occasional 
day off to solicit farmers on their farms 
and finds this is an excellent method both 
for direct sales of feeds and for building 
good will that eventually results in sales. 

Window and floor displays of feeds 
along with the other items carried, also 
help in boosting the sale of feeds. A series 
of open wall shelves, spaced to allow 
display of large packages, is an attractive 
feature of the display methods used. 

“While all these methods are good,” 
says Mr. Stephens, “there is another 
method that is beyond our control and yet 
which is the most effective method of all. 
This is the word-of-mouth advertising we 
receive from satisfied customers. It is 
a well-known fact that farmers in their 


GHLEE STEPHENS 


contacts with each other talk over their 
crops, their livestock and the profits re- 
ceived from them. Naturally, if they have 
an advantageous contract with us, or are 
satisfied with the treatment we give them, 
they tell their friends and neighbors. Of 
all the methods of publicity we use or 
know of, personal recommendations from 
satisfied customers are by far the most 
effective.” 
Busincss Expands Rapidly 

Mr. Stephens’ experience should be a 
good lesson to those who complain that 
it is impossible in hard times to get busi- 
ness. He started in 1934 with a small 
building and little stock. Two years ago 
he had to have more room and so moved 
to his present place of business at 316 
West Main street, which is 22x50 feet. 
This has proved inadequate and he is now 
planning on building an addition. 

“While I have done nothing spectacu- 
lar,” says Mr. Stephens, “I have built up 
a sizeable business in my four years of 
operation. I am sure, however, that I 
could not have done this without special- 
izing in the poultry business. One does 
not have to be a specialist in all lines he 
handles but it is almost indispensable for 
him to be a specialist in at least one line. 
There is nothing that builds confidence 
and good will so much as to be considered 
an authority in some one line at least. 
This confidence attracts trade in that line 
and when customers are satisfied it is easy 
to get their business in the others as 
well.” 


@HARRY PLUMB, secretary, Milwau- 
kee Grain & Stock Exchange, Milwaukee, 
left August 11 for a vacation in Califor- 
nia. 


TAKE OVER FIRM 

Bast Grain Co., Minneapolis, formerly 
organized by O. F. Bast and his associates, 
Herman A. Jeub and Frank A. Hubbs, 
has taken over the business and trade 
name of D. R. Wagner & Co., also of 
Minneapolis. The Wagner firm is one of 
the oldest in the grain trade and was es- 
tablished in 1868. 
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Ag Colleges Have Common Bond 
With Feed Manufacturers 


e Should Harmonize Efforts in Serving Farmer 


HE part played by the agricultural 

colleges and experiment stations in 

the feed industry’s development has 
been a large and beneficial one. In a 
way, one might state that feed manufac- 
turers are really a sort of branch of the 
college and experiment stations, putting 
to work quickly and efficiently the find- 
ings of all the colleges plus the results of 
their own research. My office every week 
or two distributes to our members a spe- 
cial bulletin which we call our “Research 
and Experiment Bulletin,” giving brief 
summaries of research work done by col- 
leges and experiment stations and excerpts 
from magazines published both in this 
country and abroad covering nutritional 
work and research in the feeding of ani- 
mals and poultry. 

Efforts are Similar 

Supposing we look at it this way. Each 
large feed manufacturer has a research 
department headed by college trained men 
and a great many of them have experi- 
mental farms also headed by a competent 
man with college training, with assistants 
of like education, and through the re- 
search laboratory and the farm, experi- 
ments in feeding and research work of 
all kinds are conducted continually. Each 
manufacturer also has a staff of field men 
who, equipped with a knowledge of the 
results obtained through the research 
department and the experimental farm 
work, are able to carry this knowledge to 
the feed dealer and the feed consumer. 
The colleges and experiment stations are 
conducting a similar line of research work 
in animal nutrition with experimental 
feeding tests and the results of the know- 
ledge thus obtained are carried out 
through the extension service to the 
feeders and consumers. 

There is, therefore, almost an exact 
parallel between the work of the manu- 
facturer through his research department, 
experimental farm tests and his field re- 
presentatives, and the work of the colleges 
and experiment stations through research 
and laboratory investigations and the ex- 
tension service. There can be no reason 
why these two—the manufacturers on the 
one hand and the colleges on the other— 
conducting operations along parallel lines 
should not join forces without friction 
among themselves as to whose work and 
whose methods may be the best, but with 
an open mind cooperating in carrying to 
the consumer a finished product built by 
the knowledge and equipment of the best 
minds in both groups. 

No Need for Friction 

There has, I am sorry to say, been 
some prejudice which should be overcome. 
There has been a disposition on the prt 
of some of the colleges, both in thei: re- 
search work and extension service, to dis- 
credit the product of the mixed feed man- 
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By RALPH M. FIELD 


Mr. Field delivered the address published 
herewith at the first Nutrition School and Feed 
Conference held by the University of Kentucky 
college of agriculture at Lexington, August 23 
and 24. 


ufacturer and to give out to the farmer 
formulas which they assert will produce 
a better and cheaper feed than anything 
the manufacturer can turn out; to carry 
to the consumer at the same time the 
impression that the manufacturer not only 
is not making the best feed but is prof- 
iteering at the expense of the consumer. 
The manufacturer on the other hand will 
perhaps go so far as to intimate that the 
formulas produced by the colleges are 
mainly theoretical and lack the practical 
value of experimental feeding and con- 
vey to the consumer the idea that by 
following the college and extension serv- 
ice he is not getting just such a product 
as he ought to get. 

There have been cases, also, where cer- 
tain college men are so enthusiastically 
sold on their own formulas that they cri- 
ticize most harshly the formulas put out 
by another college, which may have just 
as well trained men and just as competent 
a research department. Between the dif- 
ferent colleges and between the colleges 
and the manufacturers, who are all hon- 
estly striving to have better quality feeds 
produced and to secure better feeding re- 
sults, there should be a bond of friend- 
ship in this work with a tolerance of con- 
flicting ideas and a willingness to work 
amicably together to the common end. 

Have Comon Bond 

These things should not be. The man- 
ufacturers must recognize that in gener- 
al they are sitting at the feet of the 
scientists and teachers in an agricultural 
college. They should learn from them 
everything possible and then put this 
knowledge in effect in their own business. 
The colleges should recognize that the re- 
search departments and the field forces 
of the manufacturers are headed and 
staffed by men. who were formerly col- 
lege professors and who have been hired 
by the manufacturers because they were 
college trained and because they knew 
their business and had learned their busi- 
ness from the colleges. A college profes- 
sor may not realize that in criticizing the 
product of a manufacturer, the head of 
the research department of that manu- 
facturer who is responsible for the pro- 
duct thus criticized, may have been form- 
erly his own professor who taught him 
as a student. The manufacturer should, 
and I believe does, have the greatest re- 
spect for the agricultural college author- 
ities and the work they are doing and by 
the same token the industry, as a whole, 
will be benefited if the college authorities 
will have a like respect for the manufac- 
turer and his product. 


At every annual meeting of this asso- 
ciation we have one or more eminent col- 
lege professors on our speaking program 
to tell our members the latest news in 
respect. to types of feeding proteins, vita- 
mins, etc., and we gather all the know- 
ledge we can from the colleges while at 
the same time in our own research lab- 
oratories and on our experimental farms 
we are doing the same work that the col- 
leges are doing in an efficient way, and 
are entitled to the respect and cooperation 
of the college authorities. The funda- 
mentals of our work are the same, our 
objects are the same and the manufac- 
turer has a wider contact with the con- 
sumer and a better opportunity to judge 
results and effects and this should be rec- 
ognized by the colleges. Friction among 
the groups with similar aims and similar 
work, both of whom are conceded to be 
honest and fair, is foolish and should be 
avoided. 

Association Sincere in Efforts 

In presenting this matter in this way 
I am speaking from the standpoint of the 
manufacturers who are members of this 
association and have joined hands in the 
hope and effort to make the industry bet- 
ter. There are black sheep in every flock 
and there may perhaps be some manu- 
facturers who are not conducting their 
business on the lines of high principles 
and proper ethics, but I want you all to 
understand that we, our association, are 
just as anxious to control these folks as 
you are and by our own cooperation with 
the feed control officials and the individ- 
ual work that we are doing every effort 
is used to eliminate or bring in line the 
manufacturer who in the production of 
feeds is not giving full value for every 
dollar received. 

Quality Most Important 

The quality of the ingredient is much 
more important than the quantity and the 
main question is what will the feed ac- 
complish when fed to the livestock. Will 
it put more and better meat on_ beef 
cattle, hogs and broilers? Will it make 
the dairy cow give more and better milk 
and the hens lay more eggs? Will it re- 
duce the mortality of baby chicks and 
build them up more rapidly and will it 
give all the other animals the kind of 
nutritition that they need for proper 
growth and development? The time, I 
think, is coming when feeds will be eval- 
uated upon a final result basis instead of 
by chemical analysis, which latter is not 
always a true indication of their feeding 
value. The real answer is being given by 
the animals themselves in actual feeding 
and, after all, the priceless ingredient is 
the integrity of the manufacturer. 


@ HOMER HOE has taken over the 
management of the Henderson feed mill, 
Henderson, Minn. 
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tested formulas— 


One of thousands is this hen, used in the feeding tests which led Pe 
to the development of Gold Medal Egg Mash and toes Egg Mash. . 


Here’s What Makes an Ego Mash Sell! 


Larro Egg Mash—Gold Medal Egg Mash—made to the 
same proved formula—best of 386 formulas tested at 
Larro Research Farm during the past 14 years. Proved 
by scientific research—proved by years of actual use in 
the hands of thousands of poultrymen—and GROWING 
ALL THE TIME IN POPULARITY. 


That’s what makes an Egg Mash sell—science, re- 
search, tests, facilities, experience, reputation and de- 
pendable profit for the feeder. That’s what YOU should 
look for when considering the brand of feeds you offer 
your trade. 


Poultrymen like these wholesome products because 


iiieicidiinidiead ctiiieis they get such excellent results—in hen and pullet health, 
production and profit. This in turn means satisfaction 
from Minnesota, Wisconsin for the feeder—steady repeat business and rising sales 
and the upper peninsula of * 
Michigan on the north to for you! 
Texas on the south. 


Add to that the forceful, year-round sales and adver- 
tising program that helps you sell these and other 
quality feeds in the Gold Medal and Larro lines. This 
program includes convincing advertisements in leading 
farm, breed and poultry papers—attractive store dis- 
play material—striking direct-by-mail advertising to 
your customers—personal sales help from Gold Medal 
and Larro salesmen. 


Make this Egg Mash YOUR partner in profit. 


Write our nearest office for complete information. 


Washburn Crosby Company, Minneapolis, Minn. 


Larro Egg Mash is sold in Washburn Crosby Company, Kansas City, Mo. 
Larrowe Milling Company, Detroit, Michigan 
SS a Divisions of General Mills, Inc. 
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@ HARRY RAFF has opened a new feed 
store at Springfield, Ia. 


~~ 


COWS WORTH LESS 


Wisconsin dairy cows are worth $5.00 
less per head than they were a year ago. 
The drop is attributed to a decrease in 
milk prices which has discouraged the 
demand for dairy animals. Wisconsin, 
however, leads all other states in the num- 
ber of milk cows with a total of 2,157,- 
000 head on farms at the beginning of 
the year. The value per head averaged 
$72.00 and it was estimated that the total 
value of all milk cows and heifers two 
years old and over in the state was 
$155,304,000. 


WAYNE 


elée 


I'M AFTER SOME OF THOSE 


PREMIUMS 
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i 
1 Service Dept., 3 
{Allied Mills, Inc., 
4 Fort Wayne, Indiana. 
i 
BRE E } Tell me all about Wayne Premiums, 8 
ASH = and how they will help build fall mash 4 
business. 
- Name 1 
a 
- Address 
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Two-Day School Will Feature 


Southern Convention 


TWO-DAY school will be the feature 

of the Southern Mixed Feed Manu- 
facturers association convention which 
will be held at Grove Park inn, Asheville, 
N. C., September 29 and 30. The school 
will be directed by Dr. L. C. Norris, 
poultry department, Cornell university. 
Ithaca, N. Y. Most of the mornings of 
the two-day session will be given over to 
Dr. Norris who will discuss poultry nu- 
trition subjects of general interest and 
value to the feed industry. 


AKE ADVANTAGE of the 
strong sales appeal of Wayne 


Premiums . . . Put this power- 
ful selling force behind YOUR 
egg mash business this fall . . . 
For a large volume of early 
orders, from new and old cus- 
tomers, and for a good repeat 
business throughout the season. 


Use the coupon below for full details! 


There will also be several other out- 
standing speakers on animal nutrition as 
well as general discussions pertinent to the 
industry’s progress. All southern feed 
manufacturers, distributors, salesmen, in- 
gredient shippers, etc., are urged to attend 
and take advantage of the school and 
other convention subjects. 

The outstanding recreation feature will 
be the annual golf tournament which is 
to be held over the course adjacent to the 
Grove Park inn. Numerous prizes con- 
tributed for the occasion will be distri- 
buted. Those who do not play golf will 
find many other opportunities for outdoor 
recreation including horseback riding, ten- 
nis, swimming, etc. By arrangement with 
the hotel a special room rate of $7.00 
per day has been obtained. Those who 
plan to attend are advised to make their 
reservations well in advance direct with 
the hotel management. 

@ ACME FEED STORE, Wauzeka, 
Wis., operated by Joe Cecka, has installed 
a new feed mixer. 

@ BIRKETT MILLS, Penn Yan, N. Y.. 
is adding five, 61-foot storage tanks to its 
plant on Seneca street which will increase 
the capacity 30,000 bushels. 

@ ALBERT ZECH, operator of Your 
Store, Wauzeka, Wis., is planning to in- 
stall a feed grinder, mixer and corn 
crusher. 


ILLINOIS 


Northern Seed Co., Garden Prairie, has 
been incorporated with a capital stock of 
$20,000 to deal in feed, seed, hay, grain, 
etc. Incorporators are E. C. Foley, F. A. 
Lobdell and J. P. Churchill. 

Ray Strock, Mendota, has purchased 
the hatchery business of Hale Scott, 
Ashton. 

Eureka Milling Co. has purchased the 
Gridley feed mill, Gridley, and will con- 
tinue to operate it. 

Gore chick and feed store, Manito, re- 
cently completed a new addition to its 
plant. 

Lake-Cook Farm Supply Co., has open- 
ed a new warehouse at Schaumburg. This 
represents the sixth new branch since the 
firm started business at Grays Lake ten 
years ago. Another branch store is ex- 
pected to be opened at Blue Island in 
November. 

Lloyd Lantz, Deer Creek, has purchased 
the Carlock feed mill. 

Francis C. Miller, Hillview, has acquir- 
ed the Frank R. Stubblefield grist mill, 
White Hall. 

Arthur L. Jarvis, associated in the feed, 
ice and coal business with A. J. Keck at 
Lebanon, died recently following an ap- 
pendicitis operation. 

Bright Bros., Xenia, have installed a 
new feed mill. 

Leo Mitchell has formed a partnership 
with Glen Morrison to operate a feed 
business at Robinson. 
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National Feed Week Hitting Stride 
As Trade Swings Into Action 


e See Business Spurt as Result of Event 


ITH National Feed Week, Octo- 

ber 17 to 22, slightly more than 

a month away, nation-wide inter- 
est and support is being rapidly crystal- 
lized to make the event the outstanding 
achievement in the history of the industry. 
Manufacturers, jobbers and dealers and 
allied firms are working hand in hand to 
benefit from the stimulation in business 
foreseen as a result of the celebration. 

Stickers for attaching to outgoing mail 
and posters for display in feed stores and 
other establishments frequented by farm- 
ers are being distributed by the thous- 
ands from National Feed Week Head- 
quarters, 741 N. Milwaukee street, Mil- 
waukee, Wis. These are depended upon to 
form the axis around which the publicity 
program is revolving. Every feed store 
in the country should display several of 
the posters. Some dealers are ordering 
their own supplies while others are being 
furnished through their manufacturers 
and _ jobbers. 

Place Your Order Now 

Supplies of stickers and posters are 
still available and it is urged that orders 
be placed at once to get the full benefit 
of advance publicity on National Feed 
Week. The Feed Bag, which is sponsor- 
ing the celebration for the second consec- 
utive year as a non-profit service to the 
industry, is furnishing the stickers and 
posters at cost. Prices for the stickers 
are $2.00 per thousand. Posters which 
are lithographed in attractive colors and 
have the same design as the stickers are 
obtainable at $2.00 for 100; $8.50 for 
500 and $15.00 per 1,000. The size of 
the posters is 18x24 inches. 

National Feed Week, through an inten- 
sive campaign originating in the offices of 
The Feed Bag, is being publicized on a 
nation-wide scale. Feed trade, poultry 
and hatchery papers have been furnished 
with cuts of the poster and suitable arti- 
cles for their respective fields. Many 
have already published feed week stories 
and others are planning to feature the 
event in subsequent issues. This month 
every agricultural paper in the United 
States is receiving a mat and article writ- 
ten from the farmer’s viewpoint for pub- 
lication on or before National Feed Week. 
Many manufacturers who issue house or- 
gans are also featuring the feed week cut 
and editorial material to boost the event. 
Those advertising over the radio are 
plugging the celebration in their programs. 
Various feed trade associations are also 
boosting the event in their regular bul- 
letins. 

See Advertising Service 

On pages 18 and 19 of this issue of 
The Feed Bag will be found a special 
series of advertisements available through 
the Meyer Both and Stanton advertising 
services furnished to thousands of daily 
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and weekly newspapers. The illustrations 
in the ads are available in mat form at 
most newspaper offices and copy can be 
arranged to suit each dealer’s particular 
needs. Every retail feed store owner is 
urged to contact his local editor and to 
select a series of these ads to be publish- 
ed previous to and during National Feed 


OCTOBER 


This is a reproduction of the National Feed 
Week sticker available at $2.00 per 1,000. It 
appears in purple and red instead of black and 
red as shown here, however. Place your order 
now for stickers and large sixe 18x20 inch 
posters. 


Week. The series on pages 18 and 19 
are reproductions of the ads which are 
shown in full size in the Meyer Both and 
Stanton services. Be sure to take advan- 
tage of this special help on advertising. 

National Feed Week headquarters also 
has available on request three newspaper 
stories which can be handed to the local 
editor for publication. Short announce- 
ments for those who advertise over the 
radio will also be furnished on request. 
Six of these are to be used previous to 
National Feed Week and another six are 
adapted to the event while it is in prog- 
ress. 

Many Fine Comments 

The whole-hearted support of the in- 
dustry on National Feed Week is mani- 
fested in the many letters and comments 
reaching headquarters. 

“We believe,” writes Jewell Mayes, 
commissioner, Missouri department of ag- 
riculture, Jefferson City, “that it is the 
duty of each and every state feed control 
official and related departments to help 
bring National Feed Week more and more 
to the interest of and attention of all 
millers, retailers and feed users. You will 


be free to send samples of available print- 
ed matter because we want to cooperate 
with you. I hope that the trade will use 
the stickers and posters and the ad dum- 
mies for paid advertising to a large degree, 
all of which should result for the better- 
ment of the trade and a larger apprecia- 
tion of the great feed industry of these 
United States.” 

In its bulletin of August 12 to dealers 
the Buckeye Cereal Co. published a cut 
oi the feed week poster and an article en- 
couraging full support. 

“We are immediately contacting our 
sales representatives as to the number of 
stickers and posters they will need,” 
writes T. M. Stults, treasurer of the com- 
pany, “ and as soon as I have this in- 
formation I will forward the order on to 
you. We are certainly glad to cooperate 
with you as we have had many excellent 
reports from the first National Feed Week 
observance.” 

“We most certainly will give support to 
National Feed Week,” reports George I. 
Godshalk, Flory Milling Co., Bangor, Pa. 
“You may enter our order for the same 
number of stickers as last year.” 

Promises Radio Plugs 

_ “We are more than glad to cooperate 
in this movement just as we did last 
year,” advises A. B. Geeson, sales man- 
ager, National Oats Co., East St. Louis, 
Ill. “Later on as our radio advertising 
starts, we will endeavor to ‘plug’ the week 
in our program. You can send us 1,000 
stickers now and we will order additional 
supplies as we need them.” 

C. M. Stormes, manager, Iowa Feed 
Corp., Des Moines, purchased 1,000 stick- 
ers with a notation on his order reading, 
“we will include them on all letters we 
send out.” 

“Please enter our order for 1,000 of 
the National Feed Week stickers,” wrote 
A. L. Ward, director of the National Cot- 
tonseed Products Association, Inc., Dallas, 
Tex. “Congratulations to you on the suc- 
cess of National Feed Week last year and 
all good wishes for the project in 1938.” 
Mr. Ward is featuring a cut of the Na- 
tional Feed Week poster in his October 
advertising. 

“Can you suggest a top-notch speaker 
for one of the main sessions of our con- 
vention October 17 and 18,” asks Ron 
Kennedy, secretary, Independent Feed 
Dealers of Iowa “We could tie in with 
National Feed Week with a general dis- 
cussion of feed merchandising in a way 
that would do some good. Also send me 
about 10,000 stickers and I will send a 
few to each one of our members at the 
same time urging tuose with large mailing 
lists to order direct from you.” 

International Sugar Feed Co., Memphis, 
Tenn., is using a new idea this year in 

(Continued on Page Twenty-eight ) 
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Bitter Fiding Brings BIGGER Profits 


Your local newspaper has these attractively illus- 
trated National Feed Week ads ready for your use 
at no extra charge above regular space rates. See 
the editor or advertising manager at once and re- 
| serve the ones you want. Make National Feed 
“ Week ring the cash register in your store. The 
advertising copy may be changed to meet your 

own requirements. 


Feeo Means" 
Biccer Hoe Prorirs! 


MORE 


BIGGER 


EMBEE FEED CO. 


‘38 MF. 2 
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These Ad Suggestions Can Be Worked Up Full Size With 
Illustrations From Meyer Both General Newspaper Service. 
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(NAME) FEED 
FOR BETTER 
RESULTs! 


BUY MORE 
Save more/ 
NATIONAL Wee 


celebrating the successful results achiev- 


Daring National Feed Week, 
feed dealers throughout the nation are 


ed through the use of balanced rations! oo 
Year by year more and more livestock 

and poultry raisers discover the profit- uenitiiieeanananed 
producing values of good feed manufac- 

tured by progressive, scientific methods. ——— 


Be sure to come into (Name's) this 


week... see our demonstrations and get 
complete information free of charge. Wa 
00 


NAME FEED STORE 


FEED WEEK 


Don’t fail to “cash in” on National 
Feed Week by running one or more 
of these advertisements in your lo- 
cal newspaper. See the editor or 
advertising-manager today and ask 


: Cum Be him to show you how they look in i 
Walked Up Tse With Illus- full size. He'll be glad, without ex- 
trations From Stanton Superservice. tra charge, to help you change the 


advertising copy and plan your cam- 
paign to bring that extra National 
Feed Week business to your store. 
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Renewal Loans on Corn 


Now Being Offered 


Renewal loans of 57 cents per bushel on 
corn produced in 1937 are now available 
through the Agricultural Adjustment Ad- 
ministration from the Commodity Credit 
Corporation. The original 1937 loan rate 
was 50 cents. 

Only farmers in the commercial corn 
area who planted within 102 per cent of 
their 1938 corn acreage allotment under 
the Agricultural Conservation program will 
be eligible for the renewal loans. Those 
who did not take loans on their 1937 corn 
may also obtain the 57 cents per bushel 
providing they participated in the con- 
servation program. The 50-cent loans 
mature on or before November 1, 1938. 


Renewal loans will remain available until 
November 1 and will mature August 1, 
1939. 

Purpose of providing renewal loans un- 
der the ever normal granary plan is to 
improve producer incomes and assist in 
orderly marketing of the 1938 corn crop. 
It will not be necessary for farmers to 
put their stored corn on the market when 
the large new crop of corn is being harv- 
ested. The states of Illinois, Iowa and 
certain counties in Indiana, Michigan, 
Minnesota, Missouri, Nebraska, Ohio. 
Wisconsin, South Dakota, Kansas and 
Kentucky comprise the eligible sections. 

Loans will be made directly by the 
Commodity Credit Corporation, and by 
banks and other local lending agencies, 
under arrangements substantially similar 
to those pertaining to previous corn loans. 


LOR 


COD LIVER OIL CONCENTRATE 


Vitand is guaranteed to contain a minimum of 3000 
USP units of Vitamin A per gram. 


Vitand is guaranteed to contain a minimum of 400 
AOAC chick units of Vitamin D per gram. 


Vitand is manufactured under thorough plant supervision 
. . . and is tested and re-tested under strict laboratory 


control. 


VITAND IS CHICK -TESTED 


Vitand is given the simultaneous feeding and bone-ash tests, 
etc., as outlined by the Association of Agricultural Chemists. 


Use Vitand—an economical, dependable A and D reinforcement 
for poultry, stock and pet feeds. 


Write to NAPTHOLE, INC., BOONTON, N. J. 


or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 

NORTH JACKSON SUPPLY CO., 
North Jackson, Ohio 


Vv. E. HERTER CO., Dayton, Ohio 
NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM KRAUS, Fort Wayne, Ind. 


FARLEY FEED CO., Janesville, Wis. 


Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


The corporation has allocated the sum of 
$20,000,000 for loans on corn. Such loans 
will bear 4 per cent interest and mature 
August 1, 1939, and will be made upon 
merchantable field corn husked and in the 
ear, or shelled, which grades No. 3 or 
better, as defined in the Official Grain 
Standards, effective October 1, 1937; 
provided that no loans will be made on 
shelled corn having a moisture content in 
excess of 13 per cent, and ear corn having 
a moisture content in excess of 15% per 
cent. 


@ WELLSVILLE FEED & SUPPLY 
Co., Wellsville, has been formed to oper- 
ate a general feed business. Incorporators 
are Fred A. Coleman, Elizabeth Coleman 
and William Schnitzler. 

@ HERBERT K. CLOFINE, well known 
Philadelphia distributor of milk by-pro- 
ducts, recently won a Chesapeake Bay 
Fishing Fair association prize for landing 
the largest rock bass, a 15-pounder. As 
his reward he received one dozen cans of 
potato salad. Mr. Clofine failed to report 
whether or not he had the fish smoked to 
go with the salad. 

WISCONSIN 

H. W. Neuman, H. W. Neuman Co., 
Elroy, returned recently from a fishing 
trip to Hayward, Wis. He landed a 13-lb. 
muskie. 

Joseph Norvec, Farmers feed mill, Ne- 
cedah, has just completed an addition to 
his general store and now handles a full 
line of groceries and dry goods. 

George A. Walsh, Haldeman & Walsh, 
Norwalk, has purchased the interest of 
his partner in the business which he is 
now operating under his own name. 

R. W. Biel, Waterstreet Mills, Sparta, 
is constructing a new colonial type home. 

Harry Klemme, Kiel Roller Mills, Kiel, 
is improving the lawn in front of his home 
which is located directly across from his 
plant. 

Shirley Schuster, associated with his 
father, G. A. Schuster, in the Schuster 
Flour & Feed Co., Bangor, left recently 
for a vacation in Nebraska. His brother, 
Sid, who recently completed a business 
course is now associated with the firm. 

Zimmerman elevator, formerly leased 
from the J. Wilkinson estate, LaCrosse, 
has reverted back to the J. Wilkinson Co. 
and will be operated under that name with 
Ray Zimmerman as manager. 

A. A. Grams Co., LaCrosse, which re- 
cently opened a new seed and specialties 
store across the street from its old eleva- 
tor conducted a flower show for its cus- 
tomers and hundreds of beautiful displays 
graced the counters. Augie Gram was in 
charge of the show. 

Dering Feed Co., Columbus, operated 
by Ed F. Martin, is remodeling its plant. 

M. A. Madaus, Columbus Mills, Colum- 
bus, is constructing a new office building 
and addition to his plant. 

Joe Kriskowski, Rosendale, is construct- 
ing a new home. 

W. J. Borst, William Borst & Son, 
Brooklyn, returned recently from a muskie 
fishing trip to Canada. 

Ted Holz, Holz & Swan, Mukwonago, 
is constructing a new residence. 
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New York Dealer Sends Flowers 


For Special Occasions 


e Good Will Stunt Wins New Customers 


N old farm couple sat holding hands, 
A accepting the congratulations of a 
group of rural neighbors and 
friends. Suddenly a truck drove into the 
yard and a delivery boy approached the 
house with a large vase of flowers. He 
entered and placed the vase on the tab!e. 
The son of the aged couple was curious 
to know who had so thoughtfully remem- 
bered his parents on their 50th wedding 
anniversary. He looked at the card at- 
tached to the bouquet and read: “With 
Best Wishes for Many More Golden 
Years—Cluett Schantz.” And every heart 
in the room went out to this man, not 
even a relative, who by his kind remem- 
brance brought tears of joy to the aged 
couple’s eyes. 

For years it has been the policy of Mr. 
Schantz who operates a feed business at 
Marlboro, N. Y., to remember farm folks 
in his community with flowers on special 
occasions These tokens of good will have 
made him one of the best liked dealers 
in the country and have resulted in a 
steadily increasing volume of business for 
his store. 

Says It With Flowers 

Mr. Schantz always makes it a point 
to send flowers to customers who are ill 
at their homes or at the local hospital. 
His name is always found among the floral 
offerings at funerals and he never forgets 
a wedding. He believes that the expense 
of the flowers is the best investment in 
advertising he has ever made. Customers 
who receive them know that Mr. Schantz 
is not merely in business to take their 
money but that he is really interested in 
their welfare. Every time the customer 
buys feed he thinks of those flowers and it 
would take an ingenious competitor, in- 
deed, to win him away from the Schantz 
store 

His store, known as the Marlboro Mills, 
is the outgrowth of an old grist mill. The 
masonry dam which held back the water 
in the mill pond back of the building is 
still in good condition and forms attrac- 
tive falls which can be seen from the 
main highway. The penstock from the 
pond to the iron overshot water wheel 
which supplied power for the mill is still 
in place. These serve as reminders of the 
old grist mill days and many people like 
to see them. 

As the milling business decreased the 
floor space occupied by the mill was need- 
ed less and less. Therefore, some way 
was desired to make it produce revenue. 
The solution has been found by renting 
the space formerly occupied by the ma- 
chinery for a fruit package warehouse. 
It is well suited for this purpose because 
it is located on the main highway and in 
a large fruit growing section. 

Every building is kept in first class 
condition and all are painted white. In 


THE FEED BAG — September, 1938 


Marlboro Mills an 


other words, the place of business is kept 
in the right condition to welcome com- 
pany. All this, Mr. Schantz feels, is im- 
portant to carry out the policy of making 
friendliness pay dividends. 

Mails Christmas Cards 

Christmas cards are mailed to custom- 
ers every year to show that the store 
appreciates the business obtained. This 
gesture, Mr. Schantz is certain helps a 
great deal to cement the friendship of the 
customers with the store. 

But the most effective steps taken to 
make real friends of all customers is the 
practice of sending flowers. It costs money 
to send flowers, Mr. Schantz admits, but 
he believes that money brings better re- 
sults than the same amount spent in any 
other form of advertising. It is not easy, 
of course, to trace the results with a high 
degree of accuracy but he does know of 
a number of cases where the customers 
would almost certainly have been taken 
away from him by some competitor had 
it not been for the friendly feeling toward 
him flowers had helped to inspire and the 
confidence in the store which his friendly 
policy has built up. 

The business done is 60 per cent with 
poultry farms, 10 per cent with dairy 
farms and the remaining 30 per cent is 
largely feed for horses which are still be- 
ing used on the fruit farms. This horse 
business, however, is tending to wane due 
to an increased use of tractors. To offset 
this falling off, Mr. Schantz is selling 
tractors. In this section, the caterpiller 
type proves the most popular. 

Operates Branch Store 

A branch store is operated and ten 
miles from either one of the stores is con- 
sidered the limit beyond which deliveries 
should not be made. No outside salesmen 
are employed for the reason that the 
average order is too small to make it 
profitable to call on the customers for 
orders. 

One way in which the selling problem 
has been handled in this section is to sell 
from the truck. Each morning trucks are 


d filling station 


loaded and then are driven over regular 
routes. What each customer buys is de- 
livered to him on the spot from the truck. 

The bill head of the store lists the stock 
carried as flour, feed, hay, straw, corn. 
oats, grain, poultry supplies etc. Dog and 
pet foods are carried and at one time a 
good deal of business was done in goat 
feed but lately there has been a falling 
off in the number of goats in the terri- 
tory. 


@ BOB CRAWFORD, Oyster Shell Pro- 
ducts Corp., St. Louis, Mo., returned to 
his regular duties of calling on the trade 
recently after spending a vacation at Pen- 
sacola, Fla. Bob is displaying photogra- 
phic evidence of the sail fish he caught 
and telling all about the tussle he experi- 
enced in landing it. 

@ DAVID MOLOF, Silmo Chemical 
Corp., Vineland, N. J., left recently for 
Hawaii to spend an extended vacation. 
He expects to return to his duties in the 
interests of Silmo cod liver oil about the 
middle of this month. 


@ GENE WEST and Arnold Peterson 
have opened a new feed, seed and poultry 
supply store at Superior, Wis. 


@ NORMAN GROSS has purchased the 
Anderson Feed & Coal Co., Milford, Ia., 
from Walter Anderson. 


DEALERS SHOOT STRAIGHT 

It’s curtains for the clay pigeons when 
Don Mihills, National Food Co., Fond 
du Lac, Wis., and Nick Huck, Kansas- 
ville Lumber, Fuel & Feed Co., Kansas- 
ville, Wis., draw a bead. At- the Grand 
American tournament held at Vandalia, 
Ohio, recently Mr. Huck won Class D 
trapshooting honors with a score of 194 
out of 200, while Mr. Mihills qualified 
for the amateur championships of North 
sont with a score of 94-94 for a total 
of 188. 
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Modern Feed Plant Brings 
Lost Customers Back 
(Continued from Page Nine) 


rectly into the molasses unit. The mix- 
ture feeds rapidly through the machine 
as the proper amount of molasses, regu- 
lated by gauge, is added. Then it passes 
on to the final sacking spout located near 
the doorway leading to the loading plat- 
form. The ground grain can also be con- 
veyed direct to the molasses unit from the 
grinder without going through the dry 
mixer. From here it can be tossed quick- 
ly onto the empty truck. Almost before 
he can smoke a pipeful of tobacco, Farm- 
er Brown is on his way back to his barn- 
yard with the raw oats now converted 
into a balanced and sweetened ration. The 


whole operation has cost him $1.00 per 
ton plus $1.40 per hundred for the mo- 
lasses that was added. 

Farmer Brown could have come to the 
mill dressed in his Sunday’s best without 
danger of being covered with dust even 
while remaining on the floor while the ma- 
chinery was in operation. All of the units 
are enclosed. The walls of the main floor 
are all painted white and the floor is of 
polished hardwood. It is as clean as a 
bathroom in a fashionable hotel. 

Farmers who bring cob corn to the mill 
are assured of service that is as speedy 
as for threshed grain. An extra chute in 
the loading platform is used for this pur- 
pose. It leads directly into a cob crusher 
in the basement from whence it is ele- 
vated to the bin on the upper floor and 
fed into the grinder. 


BUSINESS CERTAINLY 
SEEMS TO BE GOOD 
WITH SMITH! 


YEAH. HE'S HANDLING 
THE NORTHRUP, KING 7 
LINE NOW! 

a- 


SMITH FEEO CO. 


DON’T SPEND YOUR TIME ENVYING f 
NORTHRUP, KING DEALERS-BE ONE 


@ Another feeding season is just ahead. Now is your chance to make 
it a big one by taking on a line that moves. Throughout this section. 


THAT CLOWN CARD! 


Farmers throughout the North- 
west start the day with a smile 
with their radios tuned to Clel- 
lan Card and Northrup King’s 
Almanac of the Air. Jokes, quips, 
gags and limericks keep listen- 
€rs coming back for more. Lis- 
ten in yourself and see why 
more and more dealers are sell- 
ing more and more feeds and 
seeds carrying the name North- 
rup, King & Co. How would you 
like to have that Clown Card 
selling for you? 


WCCO -7 A.M. 


NORTHRUP, KING CO. 


DEPENDABLE 
SINCE 1884 


Minneapolis, 


of the country the Northrup King line of 
feeds is the line of least resistance. Farmers 
know Northrup, King & Co.—they are fa- 
miliar with its reputation for square deal- 
ing and honest values—they realize that 
they can depend upon any product that 
bears its name. 
Concentrates will be selling in volume. 
Be the dealer in your community to get 
the lion’s share of this business by having 
Northrup King’s Egg Mashes to sell. Get 
on the band wagon. Be a Northrup King 
dealer! 


Soon Egg Mashes and 


Buy in Mixed Cars for Better 
Prices— Lower Freight Rates 


Minnesota 


Molasses mixing unit, with bin controls shown in 
right hand corner. 


The tank in which bulk molasses is 
stored is built of concrete and is located 
in the basement. It is large enough to 
hold two carloads. One electric, motor- 
driven pump is used. This serves for 
drawing the molasses from the car into the 
tank and also for forcing the fluid into 
the storage tank attached to the molasses 
mixer. The pump also feeds molasses 
through a pipe running conveniently to a 
scale in the old addition where farmers 
can have their own drums filled and make 
bulk purchases. 

Individual electric motors furnish the 
power required for the various units. They 
are connected direct to avoid belting and 
friction. The grinder has a 20 h.p. motor; 
the crusher, 10 h.p.; the molasses unit, 10 
h.p.; the mixer 5 h.p.; molasses pump, 5 
h.p.; elevator 1Y2 h.p.; and scalper 4 


Each of the motors is controlled from 
the main floor by a series of cutout 
switches. If one should go wrong it will 
not hold up operations on other units. The 
upper floor of the building contains a total 
of nine bins each conveniently arranged so 
that the contents can be spouted into any 
desired machine by means of control 
cables. The cost of the entire new plant 
plus the machinery was $7,000. 

Grand Opening August 31 

On the grand opening day which was 
held August 31, 400 bushels of grain were 
ground in a period of eight hours. A large 
number of farmers came to inspect the 
mill and prizes including 200 lbs. of bran, 
one 49 and one 24! lb. sack of flour, 100 
Ibs. of oyster shells and 50 Ibs. of block 
salt were distributed. 

“Although our new plant has been in 
operation for only a few weeks we can 
already feel the influence that it has on 
our business,” said Mr. Endlich, the ele- 
vator manager. “Some of the customers 
we lost to the other mills are coming 
back because we can now give them a 
complete grinding and mixing service in 
addition to selling them commercially pre- 
pared feeds. Our directors already feel 
that our new plant was a good investment 
that will pay us healthy dividends in years 
to come.” 


GRAND OPENING 

William L. Murrie, Russell, Ill., held 
a grand opening of his feed store August 
31. An old time dance was a feature of 
the event and admission tickets were sold 
at 35 cents each. The tickets, however, 
entitled the purchaser to 35 cents in 
trade at Murrie’s feed store at any time 
during the month of September. 
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National Association Off to Toronto 


For Parley, September 26-27 


e Record Gathering Expected to Attend 


ITH an attractive convention site 

and a full program of activity as 

inducements the Grain & Feed 
Dealers National association anticipates a 
record attendance for its annual meeting 
to be held at the Royal York hotel, Tor- 
onto, Canada, September 26 and 27. 

Officers and directors will meet Septem- 
ber 25 for a business session and dinner. 
First on the program for the opening ses- 
sion of the convention on the following 
day will be a breakfast for secretaries of 
various associations who will also hold an- 
other conference on the following morn- 
ing. 

O. F. Bast, Bast Grain Co., Minneapo- 
lis, president of the National association, 
will make the initial address on the con- 
vention program. Other speakers at the 
morning session and their subjects are C. 
D* Sturtevant, Bartlett-Frazier Co., Chi- 
cago, “Problems of the Trade Under Crop 
Loans”; F. A. Theis, Kansas City, Mo., 
“Commodity Market Problems’’, and Ken- 
neth Templeton, president, Chicago Board 
of Trade, “Proposed New Exchange 
Rules”. There will also be formal discus- 
sions by Dr. J. W. Duvel, chief, and J. 
M. Mehl, assistant chief, Commodity Ex- 
change Administration, Washington, D. C. 

At a noon conference grain grading 
problems are to be discussed by associa- 
tion members and government officials. 
The afternoon session will be devoted 
chiefly to a discussion of the trucking sit- 
uation with Frank M. Stoll, secretary, As- 
sociated Southwest Country Elevators, 
Kansas City, Mo., giving the principal ad- 
dress. At the conclusion of the afternoon 
meeting the representatives of affiliated as- 
sociations will be asked to give their rec- 
ommendations for a national program. A 
stag party is scheduled for the evening. 

Breakfasts for various groups will open 
the second day’s session. There will be 
one for trade paper editors, the Secretary’s 
Circle and convention committees. The 
general session will be devoted to a dis- 
cussion of the new crop insurance pro- 
gram, presentation of proposed changes in 
the trade rules of the National association, 
reports of nominations and _ resolutions 
committees and election of officers. 

At noon members of the feed trade will 
assemble for luncheon with E. C. Dreyer, 
Dreyer Commission Co., St. Louis, presid- 
ing. Herman Fakler, Washington, D. C., 
representative of the Millers National 
Federation, will discuss the Fair Labor 
Standards Act and its meaning to feed 
dealers and David K. Steenbergh, manag- 
ing editor, The Feed Bag, Milwaukee, will 
explain how to take full advantage of the 
celebration of National Feed Week. 

Ladies who will be entertained by their 
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Toronto hosts during the convention will 
make a tour of the city in the afternoon 
and join for tea. For the men there will 
be a tournament at St. Andrews Golf club 
with prizes contributed by Toronto busi- 
ness men. A horseshoe pitching contest 
will also be conducted with attractive re- 
wards for the winners. 

Concluding the convention will be the 
annual banquet given by Toronto hosts. 


Hon. Mitchell Hepburn, premier of Can- 
ada, is expected to be the principal speak- 
er. The banquet will be followed by en- 
tertainment and dancing. 


@ A. J. ANDERSON, for several years 
associated with Farm Service Co., Minn- 
eapolis, is now connected with the job- 
bing warehouse division of the Russell- 
Miller Milling Co. 


it made ’em grow 
last Spring .. it'll 


Used in 5% 
to 10% proportions 
Vitadine fills every need 
for feed betterment 


* 


NO COD LIVER OIL NEED 
BE ADDED TO ANY FEED 
IN WHICH 
VITADINE IS ADDED 


* 


Save Time and Trouble — 
Makea 
BETTER FEED THAT 
COSTS NO MORE 


Blatchford's 
CALF MEAL and PELLETS 


The perfected products of 
138 years experience that sell 
well and pay you in customer 
satisfaction as well as cash. 


POULTRY 


FEED 
tovements 
AT COST 


Versatile Vitadine! Millions of chicks 
thrived on it last Spring. Now they 
need a feed to stimulate egg produc- 
tion. Mix Vitadine .. 
proportion .. 
ideal feeds for every requirement. 

Vitadine supplies the elements diffi- 
cult for you to obtain. It is rich in vital 
vitamins, minerals properly balanced, 
natural alkaline sugar, milk albumen, 
and other proper ingredients. Vita- 
dine makes better feeds... 
it saves you time and trouble and.. 
IT COSTS NO MORE! 

Get all details regarding Vitadine, 


.in 5% to 10% 
.and you can supply 


. best of all, 


and the help offered by our Formula 
Service Department. 


Meal 


ILLINOIS 


WAUKEGAN 


0236 


MILLERS of 
Grain Specialties 


for 

Feed Mixers 
Feeding Rolled Oats 
Whole Oat Groats 
Steel Cut Oat Groats 
Ground Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted Oats 
Oat Mill Feed 
Oat Mill Feed with Molasses 


PULVERIZED AND BOLTED 
SCREENINGS” 


STEAM CRIMPED OATS 
STEAM ROLLED BARLEY 


Fast Service 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


MORTON’S SALT 


Highest Quality 


Prompt Service 


= 
= 
= 
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MORTON SALT COMPANY 


MILWAUKEE WISCONSIN 


© How can I modernize my feed plant to get 
best production at lowest cost? What kind of 
machinery shall I install? How shall I arrange 
it? You will find the answers to these and many 
more questions in the “Machinery & Equip- 
ment Section” of The Feed Bag Annual, Pages 
115 to 129. 


© Every type of equipment used for feed and 
grain is explained from a practical viewpoint. 
Before remodeling your plant or purchasing 
new machinery and supplies, consult The Feed 
Bag Annual. And for further information and 
prices on reliable types of equipment get in 
touch with the advertisers. 


Che feed Bag Annual 


“Reference Book of the Feed Industry” 


Price $1.00 per Copy 
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D« You Measure Up? 


By EMIL J. BLACKY 


‘f you can get up early in the morning 

‘Vith a dull pain throbbing through your 
head 

ind keep a smile your face adorning 

Though you would rather cuss and pout 
instead; 

/f you can meet a customer who’s squawk- 
ing 

And make him feel he’s absolutely right 

As with persuasive voice you keep on 
talking 

When every fiber in your being craves a 
fight ; 

/f you can watch your customers go 
flocking 

To competition that has cut the price 

And, though temptation has you rocking, 

You steadfastly refuse to sacrifice; 

If you can always vision sanely 

That volume at a loss is worse than sin 

And tell yourself each day— and plainly 


W. H. Danforth Honored 
On 45th Anniversary 


Members of the St. Louis office and 
plant of Purina Mills gathered August 19 
to launch a three months’ growth cam- 
paign in tribute to the 45th year of lead- 
ership of William H. Danforth, founder, 
past president and chairman of the board. 

A. F. Seay, executive vice president, 
addressed the large group of employees 
and later spoke via telephone with all 
branch plants and mills throughout the 
United States and Canada. The many 
advances of the feed and cereal industry 
since the first Checkerboard one-room 
mill made an adventurous start were out- 
lined by Woodson K. Woods, senior vice 
president. 

Mr. Danforth founded Purina Mills in 
1893 when poultry and livestock was being 
fed whatever grains were available on the 
farm. After graduating from college he 
conducted private research work and 
found that by mixing certain ingredients 
in various proportions hens could be made 
to lay more eggs; cows to give more milk; 
hogs to build more pork and farmers 
could make more money from their ani- 
mals and birds. Continual improvement 
followed including the manufacturing of 
feed in pellet form. 

Recognized as one of the finest of 
Ameican youth, Mr. Danforth has for a 
number of years served as president of 
the American Youth Foundation, a na- 
tional organization with summer camps in 
Michigan and New Hampshire. Since 
1927 outstanding senior boys in agricul- 
tural colleges all over the nation have been 
awarded Danforth Foundation Fellowships 
for summer training and for the past 
three years similar awards have been made 
to senior girls in home economics schools 
of land grant colleges. 

Mr. Danforth is the author of a book 
for boys entitled “I Dare You” and also 
“Around the World” a volume which in- 
corporates interesting facts about his 
trip around the globe. 
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That, in the long run, quality will win. 

If you can keep yourself from falling 

Into a rut and keep an open mind 

To new ideas suited to your calling 

While others slowly coast along behind; 

If you can mingle with your dealings 

The human touch that always wins a 
friend 

Who knows his welfare and his feelings 

Are worthwhile as the dollars he might 
Spend. 

Then, my good man, you stand saluted 

Not for a history-making deed 

But as a man who has computed 

The meaning of each letter in the word 
succeed”. 


INDIANA 

Wolfe Feed Co., Topeka, suffered a loss 
of $3,100 when its feed mill was struck 
by lightning and destroyed by fire. 

Harold E. Arney, Ashley, manager of 
the Ashley feed mill for the past three 
years, has purchased the building, machin- 
ery and equipment from Mrs. Lelitia 
Allomong. 

Corn Belt Feed Co., Boswell, has pur- 
chased a lot on which to erect a new 
building as an enlargement to its plant. 

Collier feed mill, Huntington, owned by 
F. B. Collier, has installed new custom 
grinding machinery. 

Farmers Cooperative Co., Southport, 
recently held a grand opening of its new 
store at Franklin and was host to more 
than 2,000 persons. Roy Umbarger and 
Claude Trout are managers of the new 
enterprise. 


ALL-STAR FARM PROGRAM 
OVER 90 STATIONS! 


| geen does it again! This time a nation-wide, all-star 
farm radio program sponsored in the interests of Purina 
merchants to the farms of America and Canada! It’s 


going to be a noontime program — a favorite listening 
hour with farm folks.» ++ Tops in farm entertainment of 
music, comedy and true life farm success stories, it’s going 
to be tops in sales help to feed merchants. Some of the ideas 
the program will merchandise Mondays, Wednesdays and 
Fridays of each week are: 


1. Free Layena egg carton deal! 

2. M.M.T.’S— newest dairy feed development! 
3. $7,500 hatchery contest! 

4. A new sow and pig feed! 

5. A special package plan on dog food! 


These are just a few of the plans that feed merchants who 
have the Purina franchise can expect to bring new customers 
and profitable business their way. Call in the Purina man 
in your territory and let him show you the complete mer- 
chandising plan that can mean so much to you in profitable 
business when your place is headquarters for Purina Chows! 


PURINA MILLS 
923 Checkerboard Square 
St. Louis, Mo. 
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IN YOUR 


FEED 


Hard Boiled Ad 


An unusual advertising idea was recent- 
ly used by a New Jersey feed dealer. He 
selected 200 of his largest poultry custom- 
ers and mailed each of them, via parcel 
post, a hard boiled egg. Each egg was ac- 
companied with a mimeographed letter. 
On the egg was rubber stamped the phrase 
“Hard Boiled Facts” and to tie up with 
the message this was also the heading on 
the letter which pointed out why it was 
profitable to use the dealer’s brand of 
feed. The idea got attention, elicited many 
comments from the poultryman and actu- 
ally resulted in several good sales which 
more than repaid the feed man for his ex- 
penses. 


Phone Training 


Many orders for feed and other pro- 
ducts are placed with a Pennsylvania deal- 
er over the telephone. Realizing the im- 
portance this played in his business he de- 
cided to improve the “sales technique” 
of his clerks. The dealer had his private 
office phone connected with the one out 


MALT 

NG, 

Na Always Available 


Malt Hulls 


SPROUTS 
FEED BARLEY 


Barley Screenings - Barley Chaff i 


in the store so that a conversation could 
be held. Several times a week he selected 
an employee and made him give a sales 
talk to him on various products. After 
the conversation the dealer pointed out 
how the selling talk might have been im- 
proved, how the clerk might put more 
personality into his voice, etc. It was sur- 
prising how telephone sales increased for 
this store after a month of such training. 


How To Use Free 


Using the word “free” in advertising 
copy often leads to legal complications 
and it is well for feed dealers to observe 
the rules prepared by the American Asso- 
ciation of Advertising Agencies through its 
attorneys. 


They are as follows: 

“1. Genuine offers to give away something 
free of charge, in order to induce people to buy 
something else at a price, are not unfair or un- 
lawful. 

“2. The transaction must be open and above 
board, without concealment or deception. 

“3, If the ‘free’ offer involves the purchase of 
some other article, it must be so stated. 

“4. The regular price of the purchased article 
must be the same, whether with or without the 
‘free’ item. 


—Retter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


“5. It is mo excuse to claim that the pur- 
chaser is getting his money’s worth, if there is 
ambiguity or deception in the offer. 

“6. Even if the offer leads to no transaction 
with a buyer, the offer alone violates the law. 

“7. Whether the seller makes a profit on the 
transaction, including the free item, is imma- 
terial; also, whether he gains any other benefit 
then or in the future. 

“8. The offer must secure for the purchaser 
a value not ordinarily or normally obtainable 
from the advertiser. 

“9. The word ‘free’ should never be used 
without qualifying the offer by naming the con- 
ditions imposed, if any, such as if conditions 
upon the purchase of an article ‘without added 
cost’ or ‘included in the price,’ etc. 


Penn Millers Will Meet 
At Atlantic City 


Members and guests of the Pennsyl- 
vania Millers and Feed Dealers associa- 
tion will gather at the Ritz-Carlton hotel, 
Atlantic City, N. J., September 29 and 30 
and October 1 for their annual get-to- 
gether. 

Grain grading schools under the direc- 
tion of William Smith, federal supervisor 
at Philadelphia, will be conducted on the 
first and last afternoons of the conven- 
tion. 

Professor Olmstead, Penn State college, 
will discuss dairy feed mixtures and Her- 
man Fakler, Millers National Federation, 
is scheduled for an address on legislation 
affecting the feed and milling industry. 
A talk on grain drying by John Frazier, 
manager of the Philadelphia Commercial 
Exchange, will also be given. All Penn- 
sylvania millers and feed dealers are 
urged to attend. 


e 


FROEDTERT 


MILWAUKEE 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 
* * * If I went into a store 
and saw a bag like that, I'd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


__(WERTHAN) 
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shellabarger Plant Bought 
3y Spencer Kellogg 


Spencer Kellogg & Sons, Buffalo, have 
urchased the plant and business of the 
-hellabarger Grain Products Co., Decatur, 
‘ll. It will be operated as a part of the 
Xellogg organization to round out facil- 
ties in the rapidly growing soybzan field. 
Other Kellogg plants are located at Des 
Moines, Chicago, Buffalo and Edgewater, 
N. J. 
The Shellabarger plant started opera- 
tions in 1929. It is equipped with modern 
expellers for crushing soybeans, ample 
storage facilities for oil meal, elevators 
for handling beans from railroad cars or 
trucks and is located on the Illinois Cen- 
tral railroad. 

In addition to crude soybean oil the 
Kellogg company also produces several 
grades of refined and hydrogenated oils 
for margarine and shortening manufactur- 
ers and soybean meal for the feedstuffs 
industry. A line of soybean flours will 
also be made at the newly acquired plant. 


Hold Nutrition Conference 
On Soybean Meal 


More than 200 veterinarians and agri- 
cultural experiment station workers from 
Indiana, Ohio and Michigan attended a 
special nutrition conference sponsored by 
the Central Soya Co., Inc. at Decatur, 
Ind., August 5. 

The feeding value of soybean meal was 
the principal topic of discussion. Roy 
Hall, executive vice president of the Cen- 
tral Soya company, welcomed the veter- 
inarians and agricultural workers. The 
morning was devoted to a tour through 
the firm’s soybean processing plant and 
following a luncheon served at Sunset 
park the afternoon program was held. 

Dr. L. A. Merillat, dean of veterinar- 
ians, presented a sketch of the progress of 
the profession and an eminent array of 
nutritional authorities then discussed soy- 
bean feeding for various types of live- 
stock. These included Prof. F. G. King, 
Purdue university; C. F. Huffman, Mich- 
igan State college; Dr. R. M. Bethke, and 
W. L. Robison, Ohio agricultural experi- 
ment station; Dr. B. H. Edgington, Ohio 
State university college of veterinary med- 
icine, and Dr. H. R. Kraybill, state chem- 
ist of Indiana. A paper on sheep by D. 
S. Bell, Ohio agricultural experiment sta- 
tion, who was unable to be present, was 
also read. Lyman Peck, nutritional direc- 
tor, Central Soya company, concluded the 
session with an address on cooperation. 

In the evening a banquet was held at 
the Anthony hotel, Fort Wayne. Prin- 
cipal speakers were Dr. J. L. Axby, state 
veterinarian of Indiana, and Dr. F. A. 
Zimmer, state veterinarian of Ohio. It 
was unanimously voted to make the con- 
ference an annual event. 


@ C. B. BATCHHELDER, eastern sales 
manager, Albers Bros. Milling Co, with 
headquarters at Oconomowoc, Wis., re- 
turned recently from a trip to Seattle 
where he conferred with officials of Albers 
Bros. on the new campaign for Calf 
Manna which the firm produces. 
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This is being sug- 
gested frequently 
and with good 
reasons why, to 
millions of poultry- 
men over Radio 
Stations from Boston 
to Salt Lake City. 


Keep well stocked. 


New Rochelle, N. Y. 


“Get The Bag With The 
Big Blue PILOT Wheel On It” 


OYSTER SHELL PRODUCTS CORPORATION 
St. Louis, Mo. 


London, England 


THE TIME PUSH 
YOUR OWN LAYING MASH 


With Armour’s Meat and Bone Scraps! 


@ If your customers raise poultry just for fun, you won’t be interested 
in Armour’s Meat and Bone Scraps. But if they’re in the poultry 


business to make asco you'll 


e mighty interested in this top 


quality supplementary feed. Armour’s Meat and Bone Scraps pro- 
vides laying hens with the minerals necessary in building “ee shells. 


It helps keep them healthy and fit. What’s more, these 


eat and 


Bone Scraps are so finely granulated that they will blend perfectly 
with your own laying mashes. They produce results for the poultry 
raiser and that means one thing... they'll produce results for you 


in repeat business and greater 
cong So cash in on results! 

tart using Armour’s Meat and 
Bone Scraps in your own laying 
mashes right away. 


ARMOUR 


AND COMPANY 


MANUFACTURERS OF 
ARMOUR AND MORRIS BRAND FEEDS 


ARMOUR’S DIGESTER TANKAGE 


Mealy and palatable. Puts sounder 
flesh on hogs... cuts fattening 
period ... saves on costly grain 
feeds. Tankage is the yardstick for 
all feeding trials. It’s a fast seller 
in any feed store! 
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Don’t forget to say you saw the Ad in THE FEED BAG 


QUALITY FLOUR 


for a 


QUALITY TRADE 


GIRL 


OFFICES: 
CORN EXCHANGE BLDG. 
MINNEAPOLIS, MINN. 


MINNESOTA GOOD BREAD 


FLOUR 


ALSO A FULL LINE OF MILLFEEDS 


WRITE OR WIRE FOR QUOTATIONS 


e CAPITAL FLOUR MILLS, Inc. 


MILLS 
ST. PAUL, MINN 


-- MILO = 


KAPFIR.. 


ASK US FOR DELIVERED QUOTATIONS 


O. A. Severance 
President 


VANDERSLICE-LYNDS CoO. Kansas City 
BOARD OF TRADE Mo. 


Trade Rallies to Support 
National Feed Week 


(Continued from Page Seventeen) 


distributing posters to its dealers. The 
firm ordered 2,000 of them with its name 
imprinted over the design. A similar idea 
is also being employed by Kasco Mills, 
Inc., Toledo, Ohio, which placed an order 
for 200. Extra cost of imprinting the firm 
name or slogan over the posters may be 
obtained by writing National Feed Week 
Headquarters. 

Advertising agencies representing feed 
clients are also cooperating in helping to 
bcost National Feed Week. Rogers & 
Smith, Chicago, writes that “we will co- 
opezate as much as possible with client’s 
vadio advertising. Definite schedule not 
yet arranged.” 

And thus with each succeeding day Na- 
tional Feed Week gains added support. 
assuring that the slogan “Better Feeding 
Brings Bigger Profits” will be indelibly — 
impressed on the minds of farmers and 
feeders in every part of the country. Get 
your stickers and posters now if you have 
not already done so» Round out your 
plans for advertising, special sales, farm 
meetings and other events that will help 
you cash in on this great event. 


@ SCARVILLE FARMERS Elevator 
Co., Scarville, Ia., is building a three-room 
addition to be used for an office and feed 
grinding and mixing department. John C. 
Larson is manager. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 


KKK KK 
KERR KE 


STRENGIN 
STABILITY INCREASED BY 


CON ALL 
VERIFIED VITAMINS 


DAWE’S VITAMELK BASE 


is providing hundreds of feed 
mixers with an economical and con- 
venient means of fortifying their 
feeds in ALL OF THE VERIFIED 
VITAMINS—A, B, C, D, E, Bo(G), Be, 
K, Filtrate Factor and Anti-Gizzard 
Erosion Factor. 


Dawe’s VITAMELK BASE helps them 
make better-producing and .thus 
better-selling feeds . . . and the en- 
ergetic Vitamelk Selling Program 
helps them sell more feed. 


Learn how this pioneer all-vitamin 


product can help you. Write today 
for details. 


DAWE'S VITAMELK CO.. 
Division of Dawe's Products Co 
Dept. FB-7 
4800 So. Richmond St. 
Chicago, Ill. 


You Name It- 
We Have It 


Distributors for 


Kelly-Duplex Line 


Kewanee Elevator and 
Coal Lifts 


Corn Shellers 
Corn Crackers 
Mixers 
Attrition Mills 
Hammer Mills 
Diesel Engines 
Tag-Heppenstall Mois- 
ture Meters 

All Types of 
Reconditioned Equipment 


Write us 


WEAVER SALES CORP. 


206 CORN EXCHANGE 
| MINNEAPOLIS, MINN. 
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Northern Milling Leases 
Ylour Units of Plant 


The wheat, rye and corn milling units 
of the Northern Milling Co., Wausau, 
Wis., have been leased to the newly or- 
ganized Quality Milling Co. and will be 
converted into a 1,000-barrel durum flour 
mill. 

“This arrangement,” announces H. H. 
Humphrey, sales manager of the North- 
ern Milling Co., ‘“‘will in no way limit or 
curtail our present operations in feed man- 
ufacturing, wholesale shipping and distri- 
buting of flour, feeds, grain and feed 
mixers’ supplies. On the other hand we 
expect to handle the millfeed output of 
the Quality Milling Co. which will help 
us materially in our mixed feed and 
mixed car service to the Wisconsin and 
Michigan territory which we serve. We 
will also continue to operate our line of 
grain elevators and feed stores in this 
territory.” 

It is expected that the new set-up will 
give employment to 30 additional men. 
The wheat, rye and corn milling units 
had not been in active operation for the 
past few years. 


@® ALFRED TAPPAN, owner of the 
Scranton Flour & Grain Co., Scranton, 
Pa., recently fell and broke his leg in 
three places. 


ae 


@ RUDOLPH W. ARNDT, senior part- 
ner in Arndt Bros., Sheboygan, Wis., died 
August 18 after an illness of three years. 
He was 70 years old. 


BARLEY SHIPPERS 


A. L. FLANAGAN Says: 


@ . Mail us samples of your new bar- 
ley for grade and value. 


@ Your problem this year is skinned 
barley and high moisture. 


@ Let us advise you regarding it. 
@ For best results ship your barley 
to:— 


FRASER-SMITH CO. 
BARLEY SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 


GRAIN 
FEED 
HAY 


741 N. Milwaukee St. 


NORGE 100% PURE COD LIVER OIL 


The hen has no way of telling her owner how many 
vitamins she needs in her feed. But you can assure 
your customers of complete satisfaction by using and 
recommending Norge cod liver oil. NORGE is 100 
per cent pure cod liver oil, inspected for completeness 
of required contents of Vitamin A and D. Phone or 
write us for immediate delivery of your supply. 


DEUTSCH & SICKERT CO. 


Milwaukee, Wisc. 


Phone Marg. 3140-3141 


NEW YORK: 83 Maiden Lane 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 
Write for Sample and Circular 
CHAS. PFIZER & COQ., Inc. 
CHICAGO: 446 W. Grand Ave. 
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The Acid Test 
for Feeds 


@ To be able to offer animal 
protein concentrates of uni- 
formly excellent quality 
during periods of varying 
market conditions—and to 
fill the demands of the trade 
at all times, involves the 
important facility — RE- 
SOURCES. 

Steady production of a 
variety of proper materials; 
adequate modern rendering 
departments for handling 
the productions daily, while 
fresh; grinding and_screen- 
ing equipment; storage, load- 
ing facilities; laboratory—all 
these resources are essential 
to good service and quality. 

And all are utilized in the 
manufacture of ‘“‘Red W”’ 
Brand digester tankage, meat 
and bone scraps, and bone 
meals—the brand that stands 
up to all tests. SPECIFY 
“RED W” BRAND FOR 
QUALITY. 


Chicago, Kansas City, Oklahoma 
City, Cedar Rapids, Albert Lea, 
Omaha, Philadelphia, Boston, 
Los Angeles, New York, 
Columbus, Ga. 
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QED on a 
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\ QUALITY 
POTASSIUM IODIDE MIX 
[WILSON & Co. 

| 
0296 


SUPREME BRAND 


m@ CONDENSED BUTTERMILK 
@ DRIED BUTTERMILK 
@ DRIED SKIM MILK 


Herbert K. Clofine 


BULLETIN BUILDING PHILADELPHIA, PA. 


e| “All your needs in grain and feeds” |@ 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Distributors of: 

CLO-TRATE SOY-O-CIDE COXOL 
Cod Liver Oil For- The spray with the ~— 
tified in Vitamins Soybean Oil Base 

A and D (No kerosene) Coccidiosis 


WRITE US FOR FURTHER INFORMATION 


ESTABLISHED 


PRINTED 


INDIVIDUALITY 
ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


1889 


USED 


BURLAP 


AND 


COTTON 
BAGS 


_ FOR FEED MIXING 


TANK CARS - BARRELS - DRUMS 


Peat Moss Firm Organized 
By Chicago Group 


Announcement has been made of the 
organization of the Peat Products Cor- 
poration of America with headquarters at 
Chicago. The firm will market a dehy- 
drated peat moss. 

Two of the men actively interested in 
the company are H. E. Humiston and 
James Carruthers, both well known in the 
by-products and fertilizer industry. Sales 
headquarters of the firm will be located 
at Chicago. 

Field operations have been started on 
a 40-acre block in a tract of 159 acres 
in the spaghhnum peat moss bogs located 
in the state of Wisconsin from which the 
raw material will be obtained. An Arnold 
Airdrier dehydrater manufactured by the 
Heil Co., Milwaukee, is being installed at 
a point near the bog together with other 
necessary equipment. 

The finished product will be marketed 
under the brand name “Mello-Peat” and 
will be packed and burlaped in bales of 
approximately 22 bushels each. Ship- 
ments are expected to be made beginning 
this month. 


@ FOSTER KENDALL CO., Carmel, 
Ind., has purchased the elevator at York- 
town and will operate it as the Yorktown 


Grain Corp. Improvements are being 
made. 


@ C, F. CRIPE, Waverly, Ind., is con- 


structing a new office building and instal- 
ling a large truck scale. 


Wire 


STRUVEN 


e for Prices on 
55-60% Menhaden Fish Meal 


65% Vacuum Dried White Fish 
Meal 


58-60% Japanese Sardine Meal 
65% California Sardine Meal 


67% Pilchard Meal 


First quality materials—Moderate 
prices— Any quantity — Prompt 
or 60 day shipment. 


‘The 
Chas. M. Struven Company 


410 National Marine Bank Building 
BALTIMORE MARYLAND 
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QUALITY AND SERVICE UNEXCELLED 
NATIONAL MOLAJSES COM, 
PHILADELPHIA _PENN/YLVANIA 
3060 


EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
Salesman or Warehouse Manager—20 years’ 
experience. Wisconsin territory preferred. Good 
references. Refer to No. 98, The Feed Bag. 


Feed salesman—Well acquainted with feed 
trade in Wisconsin. Eight years experience in 
selling, supervising, and managing farm. Age 
36. single. Refer to No. 681 The Feed Bag. 


Salesman—Feed or fertilizer. Fifteen years 
experience in feed trade in Southern and Eastern 
states. Age 44, married, one child. Excellent 
references. Refer to No. 682 The Feed Bag. 


Mill manager or salesman—-south or southwest 
preferred. Feed miller by trade and knows poul- 
try and livestock. Wide experience, good refer- 
ences. Age 45, married, no children. Refer to 
No. 683 The Feed Bag. 


Order a Mixed Car of 


Golden Loaf Flour 
= a (The Flour with the Vim and Pep left in) 

Bran and Middlings 
= are —Higher in Protein— 


AN 


TENNANT & HOYT CO. 
LAKE CITY, MINN. 


Salesman—-Milwaukee or Madison territory. 
University graduate school of agriculture. Some 
experience. Age 22, single. Refer to No. 684 
The Feed Bag. 


Manager or agent—Twelve years’ experience 
in grain trade. also experience in selling farm 
machinery and equipment. Middle west location 
preferred. Age 40, married, three children. Refer 
to No. 381 The Feed Bag. 


Salesman—Eastern Wisconsin territory pre- 
ferred. 15 years’ experience selling flour, feed, 
merchandise and farm machinery. Good refer- 
ences. Refer to No. 781 The Feed Bag. 


Purchasing agent, extensive experience in feed 
industry, wishes new connection. Served ten 
years with leading agricultural school. Under- 
stands markets and has many valuable connec- 
tions in industry. Executive type. Graduate of 
Massachusetts agricultural college. Position with 
large commercial feed manufacturing concern 
aaa Write 783 c/o The Feed Bag, Milwaukee, 

is. 


Manager or Assistant in feed or grain busi- 
ness, experience in purchasing, selling and of- 
fice, also trading and importing. Age 37, married, 
1 child. Refer to No. 881, The Feed Bag. 


Chemist or Laboratory Technician—Two years 
experience as chemist and laboratory assistant. 
Good references. Age 238, single. Refer to No. 
882, The Feed Bag. 


POSITIONS AVAILABLE 


Salesman to cover eastern territory on full 
line of milk products for animal feed, including 
dried skim milk, dried buttermilk, condensed 
buttermilk and dried whey. Reliable firm known 
by dealers from Maine to Florida. Hard worker 
can make good money. Refer to No. 686A, The 
Feed Bag. 


Salesman -— Experienced feed or ingredient 
salesman to sell high grade dehydrated alfalfa 
meal as side line on commission basis. Indiana, 
eastern Ohio and Pennsylvania, southern Ohio 
and Kentucky and southern Michigan territories 
> Write 781A c/o The Feed Bag, Milwaukee, 

is. 


Manager or Assistant manager — Undersigned 
would like to correspond with manager or 
assistant manager of yard handling lumber, 
building material, feed, coal and buying grain. 
Person may be now employed by some coopera- 
tive; must be young, have good personality, 
hard worker, profit minded and accustomed to 
stiff competition. All replies confidential. Refer 
to No. 910-A c/o The Feed Bag. 


@ VALLEY COAL & SUPPLY CO., 
Dover, Ohio, has opened a new feed de- 
partment. Harold B. Hertzig is manager. 


VITAMINS IN BUTTERMILK 

Consolidated Products Co., Danville., 
announces that it is guaranteeing the vita- 
min content of its special buttermilk pro- 
ducts, known as ‘“Semi-Solid ‘E’ Emul- 
sion”, “Semi-Solid Chick Emulsion” and 
“Semi-Solid Double D Emulsion.” ‘We 
are able to make the guarantee,” the firm 
claims, “because Semi-Solid Buttermilk is 
a practical carrier of vitamins A and D 
and because it prevents rancidity of cod 
liver oil or cod liver oil concentrates.” 
Methods of feeding each of the products 
are available on request. 
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MILL MACHINERY 


Get our New Low Price on our New 
Model Feed Mixer with all latest im- 
provements. Write for details. 


Everything for Mill and Elevator 


THE DUPLEX MILL & MFG. CO. 
SPRINGFIELD. OHIO 


NOISELESS AND 
FASTEST MACHINE 
MADE | 


When in the Market: 
For Poultry Wheat—Feed Oats= 


Wheaty Barley — Feed Barley — 
Corn= Feeding Screenings. 


Write or wire for quotations. 


IAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


Do Your Own Feed Mixing 


Double the profits on your feed business 
with a DAISY horizontal batch mixer. 
Capacities 14to 2 tons per batch. Fastest 
and most thorough mixer on the market. 
Loads. mixes, discharges and sacks a ton 
batch in 12 minutes. Requires only 3 H.P. 
for the 1-ton size and other capacities in 
proportion. Motor or belt drive. Write 
today for complete information and low 
factory-to-user prices. 


AISY 
FEED MIXER 
a, MOWELL & Co. 


R.R. HOWELL & Co. 
Ss ie 2 Malcolm Ave. S. E. 


MINNEAPOLIS, MINNESOTA 
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CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


“HOW TO INCREASE YOUR PROFITS!” 
Sell the kind of chicken mite killer recom- 
rended in U. S. Farm Bulletins and most State 
Experimental Stations. It’s a money maker and 
repeater. 
C-A WOOD PRESERVER COMPANY 
6621 Delmar Blvd.. St. Louis. Mo. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1 condition, sacrifices for cash. Write 
DK-46, c/o The Feed Bag, Milwaukee, Wis. 


FEED GRINDERS 
Real bargains in rebui.t, guaranteed Jay Bee, 
Pauer, Gruendler, Papec, and many other makes 
of Hammer Mills. 
ALSO 
Used Bauer, Sprout-Waldron and Robinson di- 
rect connected Mills. 


you need a Farm Grinder, write us at once -— 
we will save you money 
THE FARM SPECIALTY Co., Greenwich, Ohio. 


FEED MIXER FOR SALE 
One ton capacity—fiour level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


SALESMEN 
Sell dehydrated alfalfa meal as sideline in 
Ind.ana, southern Michigan and eastern half of 
Ohio. Write CAO 783, c/» The Feed Bag. 


WAREHOUSE PROPERTY FOR SALE 
Feed, grain, coal, lumber business; fully 
equipped with grist mill, feed mixer, elevators, 
ete.; large storage capacity for grain and bu!k 
sacked feed. 
JAMES L. PENNOCK ESTATE, Chatham, Pa. 


FEED & FLOUR MILL MACHINERY 

Burton ton mixer floor level feeding hopper 
and motor drive. Papec ™% 
Monarch 18” and 20” attriticn mills. Papee 13” 
and 16” hammermills. Dread-aucht attrition 
mill direct connected motor. 75 Bbl. flour mill 
equipment. 

0. F. MERWIN, Erie, Pa. 


e E. B. WRIGHT, Fairfax, Mo., has 
sold his hatchery and feed store to Jack 
Tallman. 


ae 


@ FARMERS COOPERATIVE Elevator 
Co., Northfield, Minn., is planning to con- 
struct a new plant at Dundas, Minn., 
which will have a capacity of 25,009 bus- 
hels of grain and a large feed grinding 
and mixing department. It is expected 
to cost in the neighborhood of $15,000. 


Dried Milk Products 


We specialize in dried milk 
products for animal feeds 


H. A. VANDERHOOF CO. 


1222 Flour Exchange Tel. Bridgeport 6045 
MINNEAPOLIS, MINN. 


Ground Oat Groats 


Low Fibre Content 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


987% CALCIUM CARBONATE 


available in many forms to fit your formulas— 
EGULAR, FREE-FLOWING, IODIZED, MANGANESED 
ALSO IODIZED and MANGANESED 
Write for Samples and Prices! 


THE CALCIUM CARBONATE CoO. 
41 East Ohio Street Chicago, Illinois 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us | if 
Either prompt or “poe insecd Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants 
502 Corn Exchange Bidg. Minneapolis 


ton feed mixer. . 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moincs, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 

Mississippi Valley Grain & Feed Co. 


Muscatine, Iowa 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since °92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City. Mo. 


GIBSON BLDG. 


SOYBEAN OIL MEAL 


FERNEAU GRAIN COMPANY 


BLANCHESTER, OHIO 


e 


»* SOYBEAN 
MEAL 


TRY US FIRST 


Waterloo MillsCompany 
WATERLOO, IOWA 
@ “Out Where The Beans Grow” 


hoadwa y 


ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 
CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


BROWER'S WHIRLWIN D” 


Easy Payment Plan 
Starts You NOW! 


Make big profits mixing 
your own brand of feeds 
from locally grown grains, 
adding the necessary sup- 
plements. Or . . . prepare 
— feeds for “sad — 


at lew cos 
“GIANT WHIRLWIND” 
will pay for itself she 


Brower Mfg.Co. 


Box 2714, Quincy, Ill. 
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MICHIGAN 

Algonac Feed Co., Algonac, has opened 

x business with Victor Vermeulen in 
harge. 

Henry Ford’s demonstration soybean 
actory, Saline, has started operations. The 

lant comprises two buildings, one of 
hem the historic Schuyler grist mill and 
he other the new section which houses 
soybean flaking and oil extraction equip- 
nent. 

Tony Juricak, Merrill, has purchased 
‘he Paulding Milling Co. grist mill, Pauld- 
ing, Ohio, from Mrs. Harry Hansen. 

Pellston flour and feed mill, Harbor 
Springs, has been thoroughly overhauled 
and is now equipped for custom grinding. 
Paul W. Rothe is proprietor. 

Bad Axe Grain Co., Minden City, has 


sold the Ruth lumber yard to the L. H. 
Riedel Lumber Co. 

George Judson has purchased the Farm- 
ers Elevator Co., Durand, from the estate 
of his father, Ephriam Judson. 

Wallace & Morley, Caseville, have im- 
proved their feed department by installing 
a hammer mill, crusher-feeder and mag- 
netic separator. 


ae 


@ HENRY W. SWANSON, White Lab- 
oratories, Inc., who underwent an oper- 
ation at St. Paul when he was stricken 
while attending the International Baby 
Chick association convention expects to 
be back on the job, September 15. He 
will travel by train for several weeks be- 
fore being permitted to undertake motor- 
ing. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 


1% more solids than “Standard” Blackstrap. 


JOHN MANARD MOLASSES COMPANY 


New Orleans 


Pecos Valley Alfalfa Mill 
Hagerman, NM. — 


fig 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co: 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


SYSTEM OAK 
Is Packed With 


Sales Power 
For You. 


© For years the farmers in 
your community have been 
reading about Animal-Poul- 
try Yeast Foam and what it 
can do for their stock. 
Many of them have used 
this famous live yeast in 
their own feeds. That’s 
why the trademark, “Yeast 
Foam System,” can build up 
your sales when you use it 
in connection with your 
own brand of mixed feeds. 


ANIMAL - POULTRY 
YEAST FOAM 


has boosted sales for local mil- 
lers. Join Yeast Foam System 
Mills and get in on this profit- 
able business. Write today for 
complete details of our FREE 
formula and _ merchandising 
service to our customers. 


Northwestern Yeast Co. 
DEPT. FB 


1750 N. Ashland Ave., CHICAGO 


WALTER S. BAKER 


Announces formation of his 
new company 


Baker Feed Products 
Company 


LIVESTOCK EXCHANGE 
KANSAS CITY, MO. 


and would appreciate serving 
old and new customers with his 
established standard of cotton- 
seed and soybean cake and meal. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 

@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 
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RIEBS VIEW 


Vol. 6, No. 9 September, 1938 


Milwaukee, Wis. 


B arcey SEASON IS HERE 
Avo TAKING CHANCES 

Riess GETS YOU TOP PRICES 
Lis US HANDLE 


= CARLOAD 


Your BE SATISF.ED 


* 


SKIM MILK 


DRIED ° 


BUTTERMILK 


You can depend on us to 
live up to our reputation as 
“The Milk Man of the North- 
west.” Complete stocks on 
hand at all times. 


PROMPT AND FUTURE SHIPMENTS 


LA BUDDE FEED & GRAIN Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


THE PAETOW CO. 


MILW AUKEE WISCONSIN 


PROMPT, COURTEOUS SERVICE 


Millfeeds Feed Barley 
Brewers Grains Broken Barley 
Barley Chaff 
Malt Sprouts Linseed Meal 
Malt Hulls Soybean Meal 


Screenings of All Types 


Distillers Grains 


SWIFT'S OLD PROCESS 
SOYBEAN MEAL 


TELEPHONE MARQUETTE 2600 


e 3406 


 & 


“Trace MINERALS 


XPERIMENTS have shown that minute quantities of 
iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


IODIZED CALCITE 


A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 

These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
simple, economical, accurate way to put these im- 
portant “trace” minerals into your feeds. 

Write or wire for quotations, samples, and information. 


- LIMESTONE PRODUCTS CORPORATION OF AMERICA 
NEWTON, WN. J. 
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EASY 
Lime 


UEP VELLOW- MAKIFA LSE 
Pes 

ADAL CHICK UNITS OF VITAMIN D 

(S000 U.S.P UNITS OF A 


CLOo-TRATE 


is guaranteed to contain not 
less than 3000 U.S.P. units 
of vitamin A and 400 chick 
units of vitamin D per gram. 
And every batch is tested on 
both chicks and rats before 
shipment. 


When it’s too late 
to turn back 


Yet the flyer, when bailing out, knows that his ’chute will 
not fail him. His confidence is based upon its past perform- 
ance and upon the integrity of its maker. 


To the feed manufacturer, too, much must be accepted on 
faith, especially those ingredients whose qualities cannot be 
told by surface signs. The oil supplement used to fortify 
feeds in vitamins A and D is an example. 


Don’t rely wholly upon vitamin A and D potency claims. 
Be sure of the reliability of the company from whom you 
buy. When you use CLO-TRATE to add vitamins A and 
TD to your feeds you can be sure that you have selected a 
product of unsurpassed quality. Every phase of manufac- 
turing and laboratory testing is carried out as carefully and 
thoroughly as long experience, high ethical standards and 
proper equipment make possible. 


CLO-TRATE provides dependable vitamin A and D 
fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


= 
‘ 
FORTIFIED 
tu Vitamins A ano : 
= for Poultry and Live Stock <— 
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You Can Depend KING MIDAS 


™ 
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“Old Faithful, Yellowstone Park 


ING MIDAS dealers know that re- 
Introducing gardless of circumstances or condi- 
MR. CHESTER A. COOK tions, the constant, never-failing quality of 

HET came with King Midas in 1924 King Midas is always rigidly maintained. 


As manager of the Milwaukee 


branch, he has devoted himself ener- Today King Midas quality leadership is 


getically and successfully to the job of 
building King Midas business in South- 


ern. Wisconsin Northern, Illinois. more pronounced than ever before and mer- 
chants handling King Midas are receiving 
. or i the benefits of the reputation for dependa- 
(HE GOLDEN TOUR bility which King Midas has established in 


ll e 
all territories. 
| 


FLOUR 
WORTH ALL IT COSTS 


KING MIDAS FLOUR MILLS MINNEAPOLIS, 


— 
49 Us. Na LOU re 
Vn 


